JEWELERS’ CIRCULAR-KEYSTONE EDITORIAL INDEX 


This annual index is de- 
signed to be helpful to jewelers 
who may wish to refer to a particu- 
lar article or subject covering some 
specific phase of jewelry store opera- 
tion or as a reference to mer- 
chandising and promotion 
ideas used succeszfully 


by other jewelers. 


COVERING ARTICLES IN 12 ISSUES: JAN.-DEC., 1955 
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THe JeweLers’ CrecuLar-KeysTone 








EDITOR of ICK is 
Lanstord F. King: 
also general mgr. 







ART DIRECTOR Jay 
Hannah presents the 
JCK visual content. 








TEVELRY FASHIONS 


are fully reported 
by Jerry Gewirtz. 









iC-K PUBLISHER 
P.M. Fahrendorf 
maintains policy 





MIDDLE WEST sales 
representative is Wm. 
Comiskey, of Chicago 


rPoR JANUARY, 1966 








Edward Rosenberg 


coordinates dept. 





is John Blumberg. 
He writes features. 





‘WASHINGTON EDITOR 
Neil R. Regeimbal 
covers the capitol. 





DISPLAY CONSULTANT 
Virginia Dixon assists 
retailers plan exhibits. 









THE WEW ENGLAND 
sales representative is 
Edmands P. Lingham. 


SOUTH CALIFORNIA is 
Harry R. Terhune’s 
territory for sales. 


RESEARCH MANAGER 
Joseph H. Ball com. 
piles market data. 









READER'S SERVICE 
questions come to 
Mrs. Josephine King. 


aete 


YORK STATE & 
City sales representa: 
tive is Arthur Tuveri. 











THE WEST COAST is 
covered by sales repre. 
sentative J. Davenport. 





NEWS EDITOR Stuart 
M. Saunders reports 
industry activities. 






TECHMICAL DATA 
is by top-expert 
John J. Bowman. 






MERCHANDISING 
aid comes from 
lenn Kaufman 


WEW JERSEY & WW. Y. 


City sales represent 
ative John W. Wyatt. 








CIRCULATION MGR. 
Al Ansel is serving 
JC-K subscribers. 















CHINA, GLASS AND 
Giftwares author- 
ity Madeline Love. 





GEMS authoritatively 
discussed every month 
by Dr. F. H. Pough. 


Regular 
contributors 

and correspondents 
throughout 

the country. 






~ , 


PENNA. & WEW YORK 
sales representative 
is Ray Lawrence. 





>< 


PRODUCTION CHIEF 
Neil Schiffer makes- 
up the JC-K pages. 
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Self Service Sells China. Dec 
LUZ 

“temware Specialty Brings | ewe! 
er More Business Throughout 
Store. Dec :107 

leweler Boosts Local Baseball 
leam. Dee:i1! 

Operation Cherub Material Sent 
to Newspapers. Dec:12 


Radio 


Better Selling Through Better 
Planning. May :86 

A Sterling Approach to Flat 
ware Sales. May :126 

Back to School Compaign In 
creases Luggage Sales. May 

(harlotte, N. C.. leweler Over 
comes Invalidism. Aug :234 

Small Town Business Can Be 
lurned Into Big Town Vol 
ume. Sept 156 

Novel Teen-Age Promotion 
toosts Watch Repair Profits 

ect :17 


Television 


increased Sales Volume Linked 
to TV Advertising. Feb :98 

Meyer lewelry Co. Using TV 
for Diamond Advertising. Ap 
163 

Ketter Selling Through Hetter 
Planning. May :86 


lewelers TV Program (re 
ites C;,00d Will and Profits 
lune :58 


IV Variety Show Pays Off in 
Fun and Profits. Aug :100 

VW itct ‘o Sponsors ‘Person © 
Person’. Sept :207 

Makers of Gold Pilled lewelry 
to Expand sales Effort in 
1956. Now:144 


AIR CONDITIONING 


(See aleao *“Modernization 


APPLIANCES 


What Every Bride Need an 
Apphance “Wardrobe Apt 


,% 
New ~ hick Factory M oat Mod 
ern in Industry. Oct :18) 


Hearing Aid Saies, Service, 


Bring New Customers to K. ! 
Firm. Dee:110 


ASSOCIATIONS @ 
COMMITTEES 


Public Confidence and the Activ 
ities of the Jewelers V igilanc: 
(ommuttee. lan : 88 

New York Horologists ts ton 
vene flointly with HIA. tas 
140 

Livrectory of Trade Associations 


NWIA to Sponsors . ational 

iry Week’. Feb: 206 

ISA Advisory Rourd Hears of 
lhfficulties in Protecting Trade 
from (Criminals, Feb :210 
5(;5 Awards 27 Titles in Last 
(juarter of "54. FPeh : 223 

lewelry Tax Committee Formu 
lates Plans or ‘65 Feb 225 

National lewelry Week. Mar :88 

lexas W atchmakers Know 
Value of Group Advertising 
Mar:129 

lewelers Vigilance Cormittes 
Revie wes Past Year's Activities 
at 42nd Meeting. Mar :166 

American Gem Society Is 
suesn lhirectory of litleholders 
Mar :166 

Associate lewelers Okay N ew 
Lnion Contract Mar:169 

Diamond Mire w Importers 
Association Reviews Accom 
phehments at Meeting Mar 
171 

lewelry Crafts Association Rati 
hes Union Contract. Mar:1%! 

Basel Again Chosen as Site for 
Annual Swies Watch Fai 
Mar :195 

Plans for ‘National leweiry 
Week’ Are Reaching High 
(rear. Aor:158 

Over 143 Exhibitors Reserve 
Space for National lewriry 
Fair in Chicago. Aor :160 

Over 800 Attend NEMIASA 
Banauet in Boston. Apr:166 


ror JANUARY, 1956 


Wall Ke-elected President ol 
Jewelers Board of Trade 
Apr 167 

(onstruction Started on New 
GLA Headquarters Apr : is 

Credit Insurance Plan Offered tw 
ANRIA Members. May :16! 


Program Planned for Prev: 
dence ‘Festival Lay’ May 
163 


ANRIA Pians 50th Conventiwr 
Program. May :165 

600 Attend Oklahoma lewelet 
and Watchmakers Convention 


May lH 
NIA ( onvention ind Nationa 
lewelry Fair. fuly 


Playing Fate is BKaesential 
Pulling Together. Tuly :60 
(;etting Along With Your Com 

petitors. luly :66 
Nationa! W holesale le welets As 


sociation be is A onvenation 
luly - 14 
Timely Program and Fashion 


Show to Highlight ANRIA 
f onvention lulw - 129 

NEMI&SA to Expand lewelr 
Training Program. fuly :14!1 

‘lewelry Festival Day’ Success 
in Providence Tuly :142 

13100 Wholesalers Attend lewe! 
ry Show in Providence. ‘uly 
1s 

New York State Tewelers Hold 
Dehate on Synthetic Din 
monds Tuly 174 

ANRITIA N itiona! Convention & 
lrade Show. Auw@:102 

Operation Cheruh—Where The 
Come From and Why. Aug 
104 

Operation Cheruh—What The 
Will Do and Why. Awg@:106 

Operation Cherub—How to Put 
Them to Work For You 
Aug: 108 

NIA Diseuss Price Maintenance 
and Industry Promotion. Aug 
225 

Wisconsin Watchmakers Hold 
20th Annual Convention. Aug 
77 

Mohs wk V illev RI A Plans Co 
operative Ad Campaign. Aug 
»2¢ 

Douglas Adjourns Siiver Sub 
sidy Hearings. Aug :245 

ANRITA Holds ENth Annual! 
Convention. Sept :185 

Oscar Kind Reelected President 
of ANRITA Sept :185 

Fndman Succeeds Reid ax 
WMDAA President. Sept :189 

Rudder Named Chairman of 
jewelry Industry Tax Com 
mittee. Sept :197 

lewelry Industry Tax Commit 
tee Head Outlines Plane 
Sept :211 

Jewelers Board of Trade Meets 
Oct, 1185 

Labor Dept Attempts to Stor 
Itiewal lewelry Manufacturing 
Ohet - 189 

Sub-Committee Named by In 
dustry Tax Croup. Oct :197 

Southern Tewelry Show Attracts 
1000 lewelers. Oct :1908 

Will You Benefit from Opera 
tion Cheruh’? Now :96 

Treasury ind Internal Revenue 
tw Recommend lax f hanges 
Noe } .. 

Plas and Ide " Hook Received 
hy Ret ilers Nov 149 

(Cherub FP xplained Conventior 
Dates —ee * 77 Alabama lewel 
ers. Now: 159 

Swies and |. S&S. Watechmakers 
Discuen Ways to Improve I: 
dustry Relationn. Dee: 127% 


Manufacturing Jewelers and Si! 
veremithe Plan Overland 
Freight Service. Dee:!24 

Confidence in the leweler and 
Ethics Are Aime of Tidewater 
lewelers Gaild. Dee :126 

Roaton lewelters Clah Holds An 
nual Dinner. Dee:130 

N EM l& SA Becomes N sthonal!l 
Or ganization hee 13" 

Non-Profit (,roup Formed tt» 
Market Swies Watches Dex 
1364 

New Officers Flected thy Chi 
cago Golden Roosters. Dex 
14% 





BIRTHSTONES 


: 


(See alse Advertising 
‘Crems ‘Merchandising and 
Promotion” ) 


Hack to Sc how! it) bh shin 


BOOK REVIEWS 


| he Spec mity i UP ': A «, ule ; 
Apr :148 


BRIDES 


Mridal Merchandising Liepa 
ment (Opened by hoes 
leweler. Feb: 194 

lhe Hridal Market. Apr :6 

I he Hridal Market ot Wha 
very leweler Should Aaow 
Apr :66 

ihe Silverware Market, Past 
Present and Future! Apr : 

What Every Brick Needs, ai 
Apphance Wardrole Apt 
4 


right Ideas tor Your Window 
lieplays. Apr :76 
\ Store Ke tesigned with tl 


Hride Foremost in Mind. At 
126 

hvery lay a Crllt tsiving er 
luly 


Bridal Merchandising. July : ivr 

Alert to Merchandising Upp 
tunities July IU 

Novel Pendant rove Popu 
as teiite tor Brides to i: 
ijee (84 

Keeping Pace with Progr 
Dec :94 

home Entertainng Wisplays 
| bax VO 


BUSINESS CONDITIONS 


The Bridal Market. Apr :65 

I he br ida! M arxet or VW hat 
Every Jeweler Should Kuow 
Apr :66 

[he Silverware Markes, Past, 
Present and Future! Apr :64 

Match and Top Last } ear 
Sales Apt 147 

Business is « Game of Put and 
lake. May :6! 

Hiere i” liow 270 le welers Put 
Into Their Business and liow 
They Take Out. May :62 

Suburban Store “Complement 
Downtown Store May iZ 

Better Selling Through Bette 
Planning. May 86 

Small Town Store Boosts Sale 
With lop Flight Ad Ides 
May :99 

Minimom Wage Pian Ineluds 
lewelers im Interstate Busi 
nese. June: 127 

Merchandising & Sales Vrome 
tion Talke at (UH LA Sessior 
lune 128 

NIA Convention and Nati 
jewelry Fair. luly 553 

lhe leweler 5% the Jewels . 
Heat Ally in Fighting th» 
Inmroads of Other Industries 
luly :54 

Launching Spectacular Me 
chandising Attacks. July 54 

You Can't Live Today on Ve 
terday. luly :62 

om Up ow ‘ lose Up July ,4 

National Wholesale lewelers Ax 
sociation Hoeldse Convention 
luly (139 

Operation Cheruh—Where The 
Come From and Why. Awa 
1f}4 

Ovoeration Cheruh—What They 
Will Do and When. Aug:104 

(iperation Cherul Wow ts P wt 
Therm te W ork for You 
Aug 108 


fexas Comern Solves Problem 
ol Speeding up ollection» 
Aug i211 


i 

New England Jewelry Manutac 
turers Start Work on Fall 
Lines. Aug / 238 

| soes rut bxtra Christmas 
Help Complain’ Sept :96 

lewelers Active if Portland's 
Miracle Mile Promotion 
Sept 129 

Ad States Firm's Price Policy 
Sept: 131 

Selling in the Old South. Sept 
150 

Small Town Business Can be 
Turned Into Big Town Voi 
ume. Sept 156 

ANRIA Holds Oth Annual! 
{ onvention ~ept 185 

Will Your Future Parallel that 
of the lewelry l[ndustry’ Oct 
76 

W atch Makers ina Import: ; 
Liscuses Smuggling. (ret: is) 

labor Dept Attempts toe Stop 
Iliewal lewelry Manutactur 
wm. (ret i189 

Providence Manufacturers KR: 
port Peak hLmpioyment. GUet 


— 


7s 

Lavan Lelia of Kinployce Po 
Plan af Providener Fhinne: 
Now :153 

Swiss and t _ W atehmake: 


ldiscuses Wave to Improve ty 
duatry Relations. liee : 124 

Manutacturing lewelers and %! 
vereamiths Plan Overland 
Freight Service lhee 124 

Feonomists Keport Healthy (ur 
look tor Firat it uli of 1Y 56 
liee 176 

NEMIASA Eecomes Nations 
(Cirwanigation. [hee :tt5 


BUSINESS MANAGEMENT 


(Changes in Social Security Act 
of Creat Interest to Sell. Fim 
ployed Felh: 196 

Kusiness i« « Came of Put and 
Take. May :6! 

Here le How 270 lewelerse Put 
Trote Their Business and liow 
They Take Out. May 62 

Inventory Control Simplifies 
Life. Jane :80 

b mplhoyees Retirement Fuad 
Pave O78 Por All. Awm:ii2 

Oneida Announces Plan to Re 
organize lhistributore Aug 
242 

Does Your xtra ( hristmas 
Help Complain’ Sept :96 

Muneon Klected President of In 
ternational Silwer. Sept :192 

Walter Hoving Acauwires Tiffan 
& (oso. Mept:t9 


Congress Plane FEapension ' 
Minin tery VW ifr ‘ overaue 
Sent * 

You Can Sell Todey on Yester 


slay fiet : 

Will Your Putere Parallel that 
olf the lewelry ladwetry ? Chet 
jf 

The Personal Toweh in Sell 
me tH f uatomere (jet oF 

Developing Business Idea. Oct 
<9 

New Schick Pactory Most Mad 
ern in leduaetry. Ovet 187 

International Silwer Co. Rreak 
(jround tor New Piant fet 
ie 

Cy, illette Huy Paper Mats Pes 
fpet 200 

in entory { ai He } .% Nov 


‘ 
le sry i'n with ." : sth : rt ba 
Ni, ¥ | 
Adam liat torres Purcl ane 


2 7) Now 140 

Bales ‘ and Ne A " ork UT vais a! 
sitw Sooneor Course. Now: l4é 

(iruen Watch to Eapaend. Nev 
14 

Are You Ready to Sell ia 
moonda’ Thee 5? 

Witt Tia ’ | week Named Presi 
jient of Tiffany lhee 175 


we SS 


CAMERAS 


lewelrr f ooperates with Compe 
titien in Promotion, Selle 
More Cameras. Veh +12) 


81 








Finds Photography Kite Best 
ay to Sell (ameras F eh 
20) 

Henging Window Shelves Sell 
Cameras of Special Items 
Apr:i$! 

A Cooperative Merchandising 
Endeavor Photo Store's 
Lines Sold by Jeweler. Sept 
145 

Phots Mauipme mt 
able Sideline, Dee 65 


A Profit- 


CHILDREN'S JEWELRY 


A tive Away Program V ree 
Raby Rings fuild Goodwill 
for Store FV et, Lig 

Baby (Gilt Sales Promoted with 
Telephone Promotion to Moth 
ers. Peb: 198 

Promote Jewelry Gilte for the 
(,vaduate, May :88 

Back to School in 
Aug :14! 


Fashion 


CHINA, GLASS & GIFPTWARES 


82 


(Bee also “Merchandising and 
Promotion’’) 

A Contest Lets Women Show 
Their Table Setting Skill 
jan (122 

(hina and (Clase-—-in a Colonial 
Detting. Feb: 182 

The Bridal Market of W hat 
Every leweler Should Kaow 
Apr :66 

A Store Redesigned with the 
Bride Foremost in Mind. Apr 
126 

Table Setting Contest Results in 
Profite and Publicity. Apr :130 

Suburban Store Complements 
Downtown Store. May :72 

A Sterling Ap woach te Flat 
ware Sales May 126 

Self-Service Encouraged in This 
Store. May :130 

Modernization Pave Ite 
Way June ht 

The Jewelers’ Importance in 
Div vibution of China, Glass 
& trltwares lune : 160 

(hina, (lass & Gitltwares 
Their Importance to the 
Jeweler’s Volume. Tune:103 

(hina and Glass Star in Win 
dow Displays. Tune :104 

High School Table Setting Con 
test Creates Widespread Inter 
eat. Tully -92 

Bridal Merchandising Tuly 
106 

Alert to Merchandising Oppor 
tunities. Tulw 108 

A New look att an Ohld4A Store 


Aug ‘144 

Phankegiving An Onppor 
tunity For the Tleweler Aug 
18) 

Selling in the Old Bouth. Sept 
180 

{ rvetal Stemware Te «a Natural 
for Notional W ine Week 
Sept if 


\ Suburban Store and the Pes 
sonal Touch. Chet 

Special Thienlay for Tablewares 
thet if, 7 

1 Blend of Old and New. Nav 
17? 


I lewance tf omes Home A gain 
l bes +* 

A tiood Front tor Profite. De 
70 

Novel Pendants Prove Popula: 
ae (cilte for Brides-to. Re Des 
“4 


Keeping Pace with Progress 


Lee 94 
bt corns kntertaining Displays 
Dec 96 


Sell Serviee Selle (China Ldex 
102 

Stemware Specialty Hrings lewel 
er More Business Throughout 
Store. Dee : 10, 


CLOCKS 


(Eh and Telechron Clocks 
Merged into Single Operation 
Jan :149 

The lLigmfed Floor Clock, Still 
in Tune with Modern Times. 
Pe -104 

Interesting and Rewarding Profit 
Makers Decorator ( locks 
May 69 

(lock Merchandising Pays Off 
for St. Louis Jeweler. May :99 

Workshop Questions and An 
ewers, May:i92; June:150; 
July :160; Awe:260; Sept: 
216; Oct : 206 ; Nov 5166; 
lhee : 148 

Longines Electronic Timer Used 
at Indianapolis Kaces July 
146 

World's Bigwest Clock Also 
Most Accurate. Oct :186 

Time on His Hand. Now :84 


COLORED 8TONES 


(See “Pashions’’ "*Gema”’ - 
“Merchandising and Promo 
tion” Rings’’) 

( olor ae «4 CGulde to Gemstones 
fan (80; Peh :92; Mar :94; 
Apr:84; May :80; June: 56; 
July :70; Aug:124 

Fancy Diamond Colors and Cuts 
Stimulates Sales. June :85 

Workshop Questions and An 
sewers. June :150 

The Growing Importance of 
Men's Jewelry. Aug:i14 

Back *o Sehool in PFashion 
Aug 14] 

New lewelry Stone 
Moonstone, Sept :106 

Stariliian. Oct 88 

Watches Do More Than Tell 
Time. Now :55 

Baroque Stones. Nov:72 
l'ses Unusual Jewelry to Cre- 
ate Excitement. Now:78 

Fashion Leads the Way to 
january Sales. Dee :47 

Versatility The Stones of 
iroque and Cabochon 
lewelry. Dee :66 


Indian 


COSTUME JEWELRY 


‘Co Together’ Fashions in 
Clothes and Costume Jewelry 
Feb :84 

Mass Display Technique In 
creases Costume Jewelry 
Sales. Feb :12! 

Display Doubles Sales of Cos 
tume Jewelry. Apr:152 

Designe Technique May :84; 
June :64;: Aug:130 

Promote Jewelry Gifts for the 
Graduate. May :88 

Pear! Fashions. May :93 

Mass Display Case Boosts Cos 
tume Jewelry Sales, May :10 

The Fashion of 1955 in Gold 
Tune : 

1700 Wholesalers Attend lewel 
ry Show in Providence. luly 


What Ist Men's lTewelry. Aug 


Aoveal to Women in Gilt 
Merchandising. Aug:112 

Proof of the Pofitse in Men’ 
Emblematic lewetry. Aug :'t” 

Fashion Show Builds Prestige 
Aew +176 

Rack ta 
Aug 14! 

Making Trae of Odea Farrings 
Aug :177 

Workshop fueations and An 
swers Aue :260 

5 C.K Aid to Selling Fine 
lewelry. Sept :104 

Disolay Ta Important in Roost 
ing Durnover of Costume 
lewelryw. Sent:144 

Costume lewelry Te Pun to Sell 
flet : 104 

Modernization for the Small 
Town leweler. Oct :148 

Laher Dept. Attempts to Stor 
Iliewa! lTewelry Manufactur 
ine. Chee TRO 

Anson, tne. Enlar@es Factory 
het 197 

W orksheop Questions and An 
sewers, Oct : 206 

Rareque Stones. Nov:72 
"see T'nueual Tewelry to Cre 
ate Excitement. Now:78 


School ifi Fashion 


A JC-K Aid to Selling Fine 
jewelry. Nov :80; Dee :62 
Fashion Leads the Way to Jan 
vary Sales. Dec :47 

Novel Pendants Prove Popular 
as Gifts for BEBrides-to-Ke 
Dec :84 

Covernmment Plane Tariff Reduc 
tions, Dec :12 

Fashion and Contemporary Sty! 
ing Keynote British Costunic 
Jewelry Designs. Dec :125 


CREDIT 


Citys Central Credit System 
Enables Jeweler to FExten/ 
Credit. Mar :123 

Credit Inewrance Plan Offered 
to AN RIA Members May 


Texss Concern Solves Problem 
of Speeding Up Collections 
Aug :211 

Collecting Charge Off). Oct :154 


—D- 


DESIGN 


Original Creations by Designs 
Technique. Jan:94; Feb:108; 
Mar:96; Apr:86; May :84; 
June 64; July :76; Auwg:130; 
Sept :104; Nov:80; Dee :62 

Original Student Designs Shown 
at N. Y. Exhibit. May:172 

Authorities Appraise Current 
Diamond Designs. July :68 

NEMI&SA to Expand Jewelry 
Traming Program. July :141 

North Attleboro Students Win 
Awards for Jewelry Designs 
Aug :233 

Fashion Leads the Way to Jan 
uary Sales. Dec :47 

Sculptured Jewelry fer 56. Dec 
6 

Fashion and Contemporary ‘Sty! 
ina Keynote British (Costume 
leweilry Design. Dec :125 


DIAMONDS 


(See also “Display’’--PFashion” 
“Merchandising and Promo 
tion’’-—“Rings'’) 

Original Creations by Designs 
Technique. Jan:94; Feb:108; 
Mar:96; Apr:86; May :84; 
June :64; July :76; Auwg:130; 
Sept :104 

Second Annual Awards Offered 
for Gem Designs. Feb:211 

Store Advertises Regular $100 
Diamonds-——for $100. Mar:158 

Synthetic Diamonds Are Not 
Considered to be Immediate 
Danger to Gem Trade. Mar 
165 

Synthetic Diamonds, a Threat 
to the Gem Market’ Apr :80 

Paris Fashions Spark Diamond 
Jewelry Sales. Apr :88 

Buy Diamonds Only from a 
Reliable Jeweler, Warne Ad 


Apr :152 
Diamonds The {,itt cyt (ritts 
Apr 154 


Noted Authorities to Choose 
Designs for ‘Diamonds USA 
Awards. Apr:158 

Meyer Jewelry Co. Using TY 
lor Diamond Advertising 


Apr :163 
Diamond [nelusions. May :8&2 
The ‘ashion of 1955 im Gold 
lune: 53 


Fancy Diamond (olore and 
Cute Stimulate Sales. Tune :8 
Authorities Appraise Current 
Diamond Desigus. Tully :68 
TV Variety Show Pays Off is 
Fun and Profits. Aug :100 
Diamond Industry 1954. Aug 


A New Diamond Setting. Aug 
220 

Watch & Diamond Smuggling 
Increasing. Aug :224% 

Workshop Quectionxs and An 


sewers. Aug :260 





Diamond Industry 1954. Sept: 
LOO 

Advantages of a 
Booth. Oct :168 

Internal Revenue Service Issues 
Trade-in Tax Ruling. Oct :183 

Rare Diamond Collection to Aid 


Diamond 


(Gemological Institute Stu 
dents. Oct :192 

Watches Do More Than Tell 
Time. Nov:55 

Diamonds U.S.A. Awards. Nov 
62 

Fashion Leads the Way to Jan 
uary Sales. Dec:47 

Are You Ready to Sell Dia 
monds? Dee:53 

Sculptured Jewelry for '56. Dec 
56 

Test Ce. tificate Reassures Cus- 
tomer He Gets His Diamond 
Back. Mec:ill 


DISPLAY 


(See also “‘“Merchandising and 

Prometion’’—'‘Modernization” 
“Window Display’’) 

Valentine Displays Say ‘Buy 
Jewelry.’ Jan:78 

Adapting Manufacturers’ Mate- 
rial for Window and In-Store 
Displays. Feb :90 

Mass Display Technique In- 
creases ( ostume lewelry Sales 
Feb :1iZ1 

Dispiay Shows Customers How 
a Timepiece Is Cleaned, Feb 
127 

A Passerby Can Passe or Buy. 
Feb 156 

nel Units Solve Space Prob 
lem in Displaying (hina, 
Glass and Silverware. Mar 
140 

Built-in Display Shelves Make 
Entrance Attractive Apr :152 

Window Displays To Sell 
Your Repair Department 
May :76 

Promote Jewelry Gifts for the 
Graduate. May :88 

Clock Merchandising Pays Off 
for St. Louis Jeweler. May :99 

Shadow Boxes Help Change 
Store's Long Narrow Loo 
May :101 

Merchandising Objectives Dic 
tate Tune :60 

Modernization 

lay. June :66 

Fancy jiamond Colors and 
Cuts Stimulate Sales. June :85 

China and Glass Star in Win 
dow Displays. June :104 

sie Promotes Jewelry for 
Pather’'s Day. June:129 

Every Day a Gift Giving Day 
luly :72 

High School Table Setting ton 
test Creates Widespread In- 
terest. July °92 

Baby Gift Sales Earn Key Dis 
play Spot in Texas Jewelry 
Store. July :96 

Bridal Merchandising. July :106 

Alert to Merchandising Oppor 
tunities. July :108 

Operation Cheruh—What They 
Will Do and When Aug 106 

Operation Cherub—How to Put 
Them to Work For You 
Aug :108 

Appeal to Women in Catt 
Merchandising Aug 112 

Proof of the Profite in Men's 
Emblematic Tewelry. Aug :117 

Men . le welry To Show Is 
To Sell. Awg@:119 


Pays Its 


Swiss Watch Displays Im 
aginative Fasy to Build 
Aug :136 

Rack to School in Fashion 
Aug :14!1 

A New Look for an Old Store 
Aug :144 

Thanksgiving An Oppor 


tunity for the Teweler. Aug 
180 

The Local Teweler’s Personal 
Touch in Advertising. Promo 
tion and Public Relations 
Aug :192 

A New Diamond Setting. Aug: 
251) 

1954 Christmas Jewelry Store 
Dieplays Sept ‘84 

Christmas Yewelry Store Dis 

plays 1954. Sept :86 

Pian Your Christmas Dieplays 
Farty. Sept :04 


Tat Jewe.ers’ CrrcuLAR-KEYSTONF 











in a Suburban Shopping Center 

insplay Is the Thing. 
eept:ii4 

Display Is Important in Boost 


ing lwernover ol (‘ostume 
Jewelry. Sep: :144 

Small Town Business Can Be 
rurned Into Big Town Vol 
ume. Sept:156 

(rystal Stemware Is a Natural 
lor National Wine Week 
sept - 160 

The Christmas Spirit in Decora- 
tion. Let Bi 

(reate the Christmas Spirit in 
Your Store, Oct :82 

Window Display Techniques 
For Increased Viewing. Oct 
9? 

Remodeled Store Features 


Atmosphere and 
Oct :i00 


Fun to Sell 


Homey 
Modern Design 
( ostume Jewelry Is 


(ect :104 

Special Display tor Tablewares 
(jet : 161 

Free Gilt Wrapping Plan in 
creases ilDenver Store's Grit 
Sales. Chet :172 

‘Pefore and After’ Window Dis 


plays Promote Hollowware 
Sales. Coet:173 
Assert Your Authority in Your 
Windows. Nov :61 
(‘ses Unusual Jewelry to 
(‘reate Excitement. Novw:78 
Watch Repair Window 
Brings in Business. Nov :82 


Displays (ap 
and ‘Feelings.’ 


Unusual Window 
ture ‘Moods’ 
Nov 99 

*‘Mixed.Up 


Displays Increase 


lewelers Watch Sales. Nov 
104 

Alabama (Customers Enthusias 
th for (slass-“ilver Combina 
tion. Now :!09 

lewelet Installs Wall with 
Holes rnd Fills Store witl 
(Customers. Nov:110 

Subst le Reminder to Husbands 


Ser ves ta) Increase I iamond 


Sales Nov li2 

A (Good Front for Profits. De: 
7{ 

Home bntertaining Displays 
Dex V6 

Self Service Selle China. Des 
192 

‘tj00d Timing’ by Jeweler Pro 
motes Silver Trays for Holi 
days lier - 106 

Stemware Specialty Brings 
Jeweler More Business 
Throughout Store. Dec :107 


‘Pegboard Can Be a Potent As 
set,” says Missouri Jeweler 


De< | 22 


a Me 


EMPLOYEE RELATIONS 


Training’) 


Relations 


(See ale Business 
ment ‘Sales 


Employee Program 


Tightens the Bond Between 
Employer and Employee 
Feb G4 

Sell-Service Encouraged in This 
Store May 14 

Employees Retirement Fund 
Pays Off for All. Augw:132 

Does Your Extra Christmas 
Help Complain? Sept :96 

Time Out for Work. Oct:131 

Inventory Can Be Easy. Nov 
76 

[eam Lp With Youth For 
Sales. Nov :88 

Lavan Tells of Employee Pool 
at Providence Dinner. Nov 
1$3 

(retting Along with Em 
ployees. Dec :72 

ENGRAVING 
Engraving Chart and Charges. 


May : 185 
South Carolina Engraver Offers 
‘lL p-to-date’ Chart. Dec :109 


FoR JANUARY, 1956 


EXTRA LINES 
{ Sec aise) . Display Mer 
chandiwing and Promotion’) 
A Profitable Additional! Line 


Religious Paintings and Stat 
ues. May :158 

Appeal to Women im «(oft 
Merchandising. Aug:112 

Proot of the Profits in Men's 
Emblematic Jewelry. Aug:117 

A ( ooperative Mer handising 
Endeavor Photo Store's 
Lines Sold by leweler Sept 
145 

Monday Morning Lye Openers 
et :9U 


the Type 
lurns to 


lurn to 
lewelet 


Students 
writer; 0 


Students. Nov :109 

Photo Equipment a Profit 
able Sideline. Liec :65 

Hearing Aid Sales, Service, 
Bring New Customers to R.I 
Firm. Dee:110 

+ 
anol om 
FAIR TRADE 

Survey Shows 70% of All Re 
tailers Are Faced With Dis 
count Competition. fan:137 

NRDGA Report Urges Manu 
facturers to Entorce Fair 
lrade Prices. Fel : 207 


loastmaster 
l race kenforcement 

Anti-Trust Unit of 
partrnent l rges 


Steps Up Fai 
Feb: 227 
lustice De 
Kepe al of 


Federal Fai lrade Statutes 
Apr :161 

Wisconsin RIA to Diseuss Fair 
Trade Suits at Contah Ap 
186 

NIA Discuss Price Maintenance 
and L[Lndusetry Promotion 
Aug :22 

Oneida Announces Plan to Re 
organize Distributors Aug 
,4Z 

Ad State . Firm ; Price Poli y 
sept iti 

Small Town Business Can Be 
lurned Into Big Town Vol 
ume sept 1 >¢ 

W estinghouse Abandons Fairs 
| race on iF ctriv liouse 
wares, CJct :1#! 


Supreme ( ourt Refuses to Re 


view Fair Trade Cases. Nov 
140 
wi EERE May ms 
le i 
iz : 
&, gaye 
pede Be 
Cat 
ag GE 
PASHION 
Fashion Fabrics Highlight with 
old tor Spring. jan :84 
“to logether FPashiones in 


Clothes and Costume Jewelry 


Feb :84 

ihe American Male Turns to 
( olor in lewelry and 
‘ lothes F ely a7 

Fashion Favors Low Priced 
lewelry Mar :80 

Paris Fashions Spark Diamond 
lewelry Sales Apr aad 

[ntere sting and Rewarding 
Profit Makers Decorator 
‘ lev ks Mf iy 3% 

Designs lechnique May ee | 
luly :76; Aug:130 

Pear! Fashions May 95 

The Fashion oT i955 wm {,0ld 
June 55 

Authorities Appraise Current 
Diamond Designs, Tuly :68 

What Is Men's Jewelry. Aug 
110 

Ihe Growing Importance of 
Men's lewelry Aug :il4 

Men's lewelry to Show la to 
Sell. Aug: 119 

Fashion Show Builds Prestige 


Aug :126 


Back to School im Fashion 
Aug :141 

Watches Do More Than Tel! 
Tume. Now :55 

Assert Your Authority in Your 
Windows. Nov :6! 

Elegance Comes Home Again 
Dee :45 

Fashion Leads the Way to 
January Sales. Dew:4? 

Lec 


Sculptured Jewelry for "56 
56 


Fashion and Contemporary Sty! 
ima Keynote British Costume 


lewelry Designs. Dee :125 
FTC 

New FTC Rule to Legalize Cer 
tain ‘Loss-Leader’ Sales. Feb 
211 

FTC Refuses to Entoree FPais 
Trade " Dealers Told te Neek 
Aid trom States. Apr:159 

PTC Wages Campaign Against 
Fictitious Price Fixers. Apr 
183 

, 
anf gan 
ye 
~ 
GEMS & GEMOLOGY 

(See aleao ‘lLiamonds Tech 
nical’) 

Color As a Guide to Gemstones 
Jan:80; Feb:92; Mar:94; 
Apr:34; May:80; June:56 
July :70; Awg@g:124 

Second Annual Awards Offered 
tor Gem Designs. Feb: 211 

Synthetic Diamonds Are Not 


Considered to be 
Danger to Gem 
165 

Synthetic Diamonds, a Threat 
to the Gem Market? Apr :40 


Il mmediate 
lrade. Mar 


Noted Authorities to Choos 
Designs tor ‘Diamonds USA 
Awards. Apr:i58 

Diamond Inclusions. May :82 

American Gem Society Holds 
20th Conelave. May : 160 

New York State I welers Hold 
Debate on Synthetic Dia 
monds. july :174 

Diamond Industry 1954. Aug 


120 
Wiss Named Chairman of GIA's 
Hoard of Aug Zi 


(,overnors 


lhamond Induetry i954 Sept 
100 

A New tewelry Stone In 
dian M nonstone Sept 106 


“tarthan. Chet -#8 


Advantages of a Diamond 


Rooth. Oet:168 
Rare Diamond Collection to Aid 
(,emalogical I matitute Stay 
dents. Oct :192 
Diamonds t'.S.A. Awards. No 
42? 
Baroque Stones. Now :72 
‘seen (Unusual lewelry t 
(reate Excitement. Now:78 


Star Sapphire ie Carved in Like 


ness of President. Now 14 

Sculptured lewelry for "$4 
lec 56 

V ereatility I he Stones of Ba 
roque md Cahochon lewetry 
Dee (66 

GIPTs 

k spantion and Modernization 
A Hoon t “iver and tritt 
wares. FPeb:178 

Promote Jewelry Gitte for the 


May 88 

Additional Line 
Paintin gs imal 
May :138 


Importance if 


(,raduate 
\ Profitable 
Keligious 
Statues 

The Jewelers’ 
Dietribution of China 
& Cittwares. Jane :100 

( hina (, lass ‘,iitwares 
Their Importance to the Jewel 
er's Volume. June:10! 


(,;lass 





Baby Gilt Sales Earn Key Dis 
play Spot m texas Jewelry 
Store aly 46 

Alert to Merchandising Oppo 
tunities. July 108 

Selling to the Teen Age Market 


Overcoming Threshold 


Resistance. July :il2 

Operation Cherub Where They 
Come From and Why. Aug 
104 

Operation Cherubh—What The 
Will De and W hen Aug 106 

(peration ‘ herub liow to Put 
Them to Work tor You. Aug 
ios 

What is Men's lewelry’ Ave 
10 

Appeal to Women im (lt 
Merchandising. Aug: 112 

The (Crowing imjeortanee of 
Men's leweiry. Aug:il4 

Proof of the Profits in Men's 
Emblematic lewelry. Aug: tt7 

Men's lewelry to Show i. to 
Sell. Aug: il 

Gilt Hexes Can Host Your 
Sales. Aug: 128 

The Local leweler’s Personal 


fouch im Advertising 


Promotion and Public Rela 
tions. Aug: 192 

1954 Christmas lewelry Store 
Displays. Sept 84 

Christmas lewelry Store Dis 
plays 1954. Sept 36 

To (Charge or Not to (harge tor 
Gilt: Wrapping. Sept :140 

Selling in the Old South, Sept 
1S) 

The Christmas Spirit in Decora 
tion. Chet Ri 

{‘reate the Chrietmas Spirit in 
Your Store. Chet 82 

Christras Gilt Baskets for In 
dustry. Cet: 94 

The Personal louch im Selling 
to Customers. Cicet YF 

Free Gift Wrapping Pian In 
creases Denver Store's Gift 
Sales. Chet 42 

Will You Benefit from Opera 


tion Cherub’? New :oO 

\ Rlend of Old aid Wew. Nov 
199 

Photo Equipment A 
able Sideline lier 4% 

Every Purchase is Gilt Wrapped 


Profit 


ae Part of Service Program 
lex ice 
al , Me 
- * re’ — + 
% ; A 
€ ae 
ai7) ‘ i 
ragooe 
: 
> 
i 
HOROLOGY 

(See alec leehnieal”™ 
"'W atches”™ ) 

Workshop (Juestions and An 
swets lan (160; Peb 246 
Mar:i99 Apt 1B : M ay 
192: lune 1>0 luly 160 
Aug 26 : “ve pt Z16 Nov 
166: l dex 148 


Figin Takes Major Step Toward 


Completely Stress Pree Hair 
apring Feb: 124 

Watchmaking Student Makes 
W atch mn 1.500 Heures of 
Spare Time. Mar:163 

Longines Fleetronie Timer Used 
ot indianapote Kaces July 
136 

Button Sized Battery Developed 
by Elam. Awg :244 

Horologt al (,roup VMerts for 


Seasioons lex 


Viret of Year's 
144 


= = 


JEWELRY INDUSTRY 


COUNCIL 
Pashion Editore Patertained ty 
iC at Metropolitan Opera 
Mar 178 


83 
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bhree Giit-Giving Occasion Jan 65 Aug :184 Pianning. May :86 
Ay 166 1955 f alendar of Promotion i he Local le Weir he Ona Join Up or Close Up luly 64 
Promotes Jewelry lor Father's Events Jan /6 louch in Ldvertisimng W estinghouse Abandons F airs 
lday June if? Part and Parcel the Commu Promotion and by , Rela lrade on F lectri< Housewares 
limely Program & Fashion nity. Feb :96 tions. Aug :192 Oct :181 
Show to Highlight ANRIJA A Give - Away Program . Fre A Kealistic Approach to the G.1 Cameras 
( onvention July 149 : Baby Rings Butid (,00d wil! Market Aug 196 leweler ( ooperates with Com 
(Operation Cherulb—Where The; for Store ah :112 NJA Discuss Price Maintenance: acd tn” Wanmation Sells 
oun From and Why. Aug Vignes Discount Houses wit! and Industry Promotion. Aug © evans an lage erage: 2 
pen Latter to the Publi 225 Vieds” Pactaateninn ts ties 
Operation Cherub—What They Feb :119 Operation Cheru ept :79 Way to Sell Cameras. Fel 
Will Dw and When Aug 104, ‘Once-in-a Lifetime F vent Pro 1944 Claelaten, 20 Rada" nero ot y ; a rT; 
"Eee ——- mow to Fut mated by local Retailers Displays. Sept #4 A Cooperative Merchandising 
Them to Work Vor You Feb :128 Christmas lewelr Store 1) Endeavor Photo Store’ 
pug x You're . netup on score by plays 1954. Sept :86 Lines Sold by Teweler ~ept 
ANKJA Holds 50th Annval Using Manulacturers Aids Christmas Newspaper Ads 1954 145 
Convention. Sept :18 Feb :i5! Sept $2 ‘aan B ‘ Profit 
Minnesota Jewelers Hold An You Can Make National Adver- Plan Your Christ Displas ge bh ee. 6s A 
nual Convention. Oct :193 tising Blaze a Path w Your Early. Sept :94 China pot 7 tea 
Operation (herub Figures Sent Store Feb 1$< A (,itt Selector i hat Says A ‘ ontest T ate Wome =i ¥. 
to Jewelers, Oct :199 Ad Matsa Big Assist. Feb “Thank You” and Encourage ‘Their Table Sade fl 
Pian and Idea Book Received 154 Credit. Sept :94 lan:122 ses 7 
by Retailers, Mov :140 The Passerby Can Pase or Buy To C ot to CF fons eee : 
y 7 lo Charge or Not t harge China and Glass ln a Colonic 
Manufacturers Cooperate on Feb: 156 Gilt Wrapping. Sept :139 Setting. Feb :182 
Fost Cherub iseue, Nov :140 Consumer Literature For a Selling in the Old § ey tridal Merct incdising Depart 
(heruh Explained; Convention Selective Target, Feb:i58 _ 150 ment “Ovcened by Phoenix 
ljates Set byw Alabama lewel Pac king--A Vieal Yorece in Ev Small Town Busine Can Re en Fel 104 
ere Now +149 ery Sales Decision. Feb: 160 Terned into hie aes Vol ae wee en aay Oo 
Operation Cherub Material Sent Local jeweler Mewes Mer ume. Sept :156 ‘ten in Diep! pe China (;] : 
1 Mewepapers, Wee'ls chandise with Manufacturer's Will Your Future Parallel That and Silvery wd Mar :140 ey 
Money Feb 17} of the Jewelry I vet ta {jet I'he “Bridal Market pe Ww) - 
$26 and Under tor an Ever 7h nage : ite sag 
’ : eT’ t WeleT wuld Know 
Widening Circle of Custom The Christmas Soirit in Decors tag 4 
ers. Mar:75 tion. Oct 81 re ii .. 
“Lp How imported Ar Low: Priced (reate the Christm rit : By he F. ean 4 ay yy Arr 
items’ Mar:74 Your Store. Oct #2? : 4 : :' a, 
LAMPS Where the Opportunities lie in A Suburban Store and the P- alin Matti Picts Hie 
low Priced ltems Mar /6 sonal Touch Oct -®' ? Penfite Te Pal hieits — 
(Ree aleo “Puts line “Mer One Jeweler’s Method of Break Monday Morning Five Openers an _ eas A} 
chandising and Promotion”) me Down Threshold Resis (pet -90 Suburban Store Complement 
tance. Mar a0) Window Displa Pechniques cman Minne Shen 
An Easter Window Stops th For Increased Viewing. Oct Senet ines Geode Wants Mele 
LIGHTING Parade. Mar :92 92 With Top-Flight Ad Idea 
The Wonders of Timekeeping Christmas Gilt Racket w Be Maw 00 | 
(Bee aleo “Modernization” ) Stressed in Pre. ge-Buildicg dustry. Oct:94 4 Sterling Approach to Flat 
5, New Look tor an Old Store Exhibit. Mar :106 Religion in Busine fiet 96 wanes ee ay May -126 
Aig :144 Retailers Build Parking Lot to The Personal Touch i Sell Soll Goerulas Teenen wed in TI 
ie Jeweler's Constant Silent Fight Suburban Shoppe ing to Customers. Oct :98 Store May ] "y 
Salesman Aug 1°74 Mar:126 ; Remodeled Stor: Peatures Merchandising Ohlectives r) 
‘Welcome Wagon Service, Homey Atmosphere And ws Albee 
7, 7. Personal Greeting to New Modern Design. Oct ) M odernization Pays It 
LUGGAGE : comers np 92 ' Developing Advert ne Ide UW a Foon 26 
eweilers irticipate in a on Met 127 % Fst - oO Re 
Back to School Campaign In sumer ‘Lucky Buck’ Contest Sterling Volume. Oct :141 "Seaton of Chath 
creases Luggage Sale May Apt Ay? Developing Business Ideas. Oct  Cithesemen Tema 1G 
J ] : staan inne ‘Sit. Down Selling pentyren ot 1$2 2 te) China. Glase & Giftwares 
Appeal to omen in Gil New Hranch tore, Apt Collecting Charge Off: Met Thor Ttmeortance te the few: 
merenantuong. Aug 1) 0: Match and Foy Last Year’ Special Display for Tablewares er’'s Volume. Tune :103 
Salen. Ape ba? . Coe. +161 Chinn end Glass Star in Wi 
Here Is How 270 Jewelers Put Advantages of a Diamond dew Displays. Tune :104 
Into Their Business and How Rooth Oct 148 Bridal Merchandicina luly -10¢ 
Chevy Take Out. Maw :62 Novel Teen Age Promotior Alert to Mer: handising Onm ‘ 
Better Selling Through Bette: Boosts Watch Reps | race tunities. Tuly :108 
Planning. May :86 : | Oct 1171 A New Look for an Old Stor 
Self-Service Encouraged in This Southern fewelry Rhaw Attract: ee ie 
more, May 3128 1,006 Jewelers, Oct :19% Thanksgiving An Onpor 
‘ Merchandising Objectives Di ()peration Cheruh Figures Sent tunity for the lTeweler. Aug 
sf tate Tune :60 to lewelers. Oct -199 Ay 
i /)) liow City Merchants Can An Getting Along W itl Hard ¢ Remodeling to Anceal ¢ VY our! 
, pealto Rural Residents. Tune Sell (Customers. Nov 1 Aug :184 
debe Watch Repair Window Selling in the Old Seuth. Sent 
Merchandising & Sales Promo Hrines in Musing Now 8? ich 
tien Paths at CH \ \ Sessions l earn t'p with Youth for Sale (ryvatal Stemware le a Natura 
lune (128 Now 88 " National Wine Weel 
The Jeweler Is the Jewelers’ Will You Benefit from Opera Sept : 160 
MEN'S JEWELRY Best Ally in Fighting the Tn tion Cheruh’? Ne 90) Special TDisolay for Tablewares 
roads of Other Industries A Blend of Old and New. Nov “Oct 161 
Fashion Fabrice Highlighted Tuly :54 99 Pa ny EE 
with Gold for Spring, Jan :64 Launching Spectacular Merehan Free TV Sehedule Pay Dir for Glaas-Silwer Combinatior 
Il hee American Male Turns to dieing Attacks. Tuly :56 dends in Good Will and Fxtra Naw 100 
(olor in Jewelry and Plaving Fair Ie Essential in Dividends. Noy :129 A Blend of Old and New. WN 
Clothes, Feb :87 Pulling Together. Tuly :60 Pian and Idea Rook Received by 4 
Fashion Favors Low Priced very lay a Gilt Criving Da’ hw Retailers. Now: 14! Plesnnece en hooks 
lewelry, Mar :80 luly :72 Manufacturers Cooperate on Poe Dec 4° 
rit Vrometes Jewelry for Fa ANRIA National Convention & Cherub Tesuc We 14n 4 Gaod rant for Profits. Des 
ther’« ljay June 129 Trade Show Aug 10? Friends Honor Burt at Dinne: on 
What Is Men's Tewelry? Aug Operation Cheruh—-Where They Now 16% Ressten Pose with Preaven 
PeG Come From and Why. Aug Selling by the Rook! Dec -40 Nec -O4 
Ihe (.,owing importance of io4 An Aid to Retail Salen’ ST oeme Patertaining Displa 
Men's lewelrs Aug :il4 Oneration Cheruh—What They Trading Stamps. Dec 68 Dec OF 
‘root of the Profite in Men's Will De and When. Aug :106 A Good Fropt for Profits. Dex Self Service Selle China. Dee 
Pinblematic lewelry. Aug :117 Ovoeration Cherub—How to Put 70 a 
Men's Jewelry fo Show Is To Them to Work for You. Aug Novel Pendants Prove Popular Stemware Specialty Brings lewe 
Sell, Aug iil9 108 as Gifts for Brides-to. Be, Dex er More Business “| *: ough: 
North Attlehoero Students Win What Is Men's Tewelry’? Aug R4 Store Nec :107 
Swords for Jewelry Designs 110 Keeping Pace with Progres: Clocks 
\ug 1233 Appeal to Women im Gyilt Dee 194 Interesting and Rewarding Profit 
‘Peghoard Can Be a Potent Merchandising. Aug :112 Self Ser: Lee Gelle China. Te: =e Remteewe Clnckes 
Neset, says Missouri Jeweler The Crowing Importance of , 102 - ; : , May :69 
Dee 1122 ' Every Purchase ie Gilt Wranned , Atel Pave OF 
Me..'s lewelry. Aug:114 as Part of Service Progran f lock Merchan ising ay ” 
Proof at the Profits in Men's Tec 108 few st sag Raat gs oy gy 
ME*CHANDISING AND Emblematic lewelry. Aug :117 Mavel Letters to Reeular Coes Time on is an ov 
PR. “MOTION Men's Jewelry to Show Is to tomers Aid Technician’s Re Costume Jewelry 
Sell Aug 119 peat Business. Dec: 114 Fashion Fabrics Highlighted 
General Gift Roses Can Bonet Your “Pegboard Can Be : Potent P with Gold tor Spring lan #4 
, Sales Aug 128 Asset says M iss uri Teweler 610. Together Pashiones 
Four Steps in Huilding Your : q Dee: 122 Clothes and Costume lewe 
Husiness Personality. tan :$5 Back to School in Fashion Aupliances Feb :84 
Preiect Your Persanality with Aug : 14! What Fwery Bride Needs ae M nee Display Techniaue 1: 
Promotions Phat Pay Dheir A New Look for an Old Store Aovpliance “Wardrobe” Aner creases Costume Tewelry Sales 
Way. Jan :62 Aug: 144 74 Feb: 121 
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ras ravors Low Priced La trom and Why. Aug (rowing importance of A Realistic Approach to the G.! 
lewelry. Mar:sS j Mens lewels Jug :1i4 Market. Aug /1%6 
lisplay Voubles Sales of Cos (Juera i Cherubh—What They root i the Profits in Men's Christmas Newspaper Ads !%>4 
jewelry. Apr :152 W Uo and When, Aug:106 } lematic lewelry. Aug:l! Sept 35 
Promote jewelry Gifts for a i ition Cherub—How to Put Sle lewelry 1 Show + ts Watches Are tood Wit! 
Graduate, May :88 lhem to Work for You. Aug ~ Aug sit’ Us. Sept 108 
re rashions, May :93 108 You Can Sell Today on ¥* ester From a Wateh Repair Store 
What is Men's Jewelry? Aug vN ' Men's lewelry’ Aug da fder ; ' . Stere of Beauty sept 
ny \dvantages if a@ Diamend . 
\ppe to Women , im Gott pp to Women im Gilt Booth. Oct:168 Small Town Business Can Be 
Merchandising. Aug :112 \i indising. Aug :112 Free Gilt Wrapping Plan Is Turned into Big Town Vol 
Men's lewelry to Show Is to Ihe (srowing Importance ol creases Lienver Stores (tilt ume. Sept :i>6 
™ Aug :119 Me: lewelry. Aug :114 Sales Oet:172 Swiee Watchmakers Announce: 
I on Show Builds Prestig: i i the Profits in Men's (lees Ulnusual lewelry to Contest Plans. Sept .i¥4 
Aug :126 Fimblersatic lewelry \ug ay (‘reate Excitement. Now:75 Watch Co. Sponsors Person to 
Back to School in Fashion. Aug Men's Jewelry to Show Is t Fashion Leads the Way to Jan Person. Sept: 20/7 
14 Sell Aug :119 uary Sales. Dee :47 A Suburban Store and th Pe 
Making Use of Odd Earrings ‘ ' Hoxes Can Boost You Sculptured lewelry tor 56 Lex sonal Touch, (het 8° 
Aug :i77 Sale Aus :128 ; Free Gilt Wrapping Plan 1: 
{ ostume Jewelry is Fun to Sell Ho , School in Fashion. Aug erenses Lienve Stores (silt 
(jet: 104 ta Silver Sales Ohbet: 172 
Modernization for the Sma | Jeweler’s Persona \ New Setting tor a Silver Spe W atchmakers of Switrerland 
flown leweler. Oct:148 T Advertising Ctatist Jan 12 Preview Advertising Plans 
ashi Ls wis the Way to jar i” ' aril Publi Rela a) anata and Modernization, Vet: 18 
vary Sales. Dec :47 tient Aug :192 A Heon to Silver and (lt Watches Lio More than f¢ 
sculptured Jewelry for "56. De Operation Cherub. Sept :79 wares, Peb:i/s lime. Nov 
56 ‘54 Christmas fewelry Store rida Merchandising Depart Assert Your Authority in You 
Diamonds lhepla Sept 84 we tae Opened by Phoenix Windows. Now :6! 
('} firs « lewelry Store Dis lewelet Feb :194 W atch Repair Window 
Kadio { Ommentator Sule ie? ' 5 1954 Sept RG { onetatent Promotion Builds ite ne“ LL HM uaine s* NOV a 
leweler. Apr :82 ‘ strmas Newspaper Ads 1954 Sterling Hollowware Sales Mixed. 'y Displays inerease 
Paris Fashions park Diamond sept 82 Feb: 195 lewelers Watch Sates Ne 
. jewelry Sales Apr :88 I’ la Your Christmas Displays in Ways of + Jeweler with 104 
‘ Diamond gD It spire Ls Sept 94 Young Maids Mar: 136 Nove Letter to Ke gular tu 
Contest. Apr :150 lo Charge or Not to Charge for rhe Modern Trend in Jewelry tomers Aid Teehnician’s *® 
uy Diame mis Only from a KR: (jite. We ipping. Sept:130 store Design. Mar:142 neat Husiness liek 114 
able Jeweler, Warns Ad : ne ium the Old South. Sept The Bridal Market or What \musing Letter Promotes W at 
Apr:152 Fwery leweler Should Anow Repairs. Lee st! 
lhamonds The Gift of Gift f stmas (sift Baskets for I: Apr ‘66 N Profit (row formed ' 
Apr:154 , Chet 04 T hee Silverware Market, Past Marker Swiss Watehes. bre 
Iiamond Inclusions. May -&? , t Wrapping Plan In Present and Future. Apr ‘68 tty 
mall Town Store Boosts Sal« es Denver Stare’a Gilt \ Store Redesigned with the 
With lop-Flight Ad Idea Met 172 ride Foremost in Mind 
) . hd <g@@ he : : Will You Benefit from Opera \pr 126 : 
‘ clers ry Program a tion Cherub? Now -90 High School Table Setting fon 
| Ee. i Will and Pri Mts , 4 Old and New Nov tear ¢t reates W idespread [rnter 
4 eat. luly :76 
: Merc} indising Objectives Lov j Purchase is Gilt Wrapped Baby Gilt Sales Earn Key dis 
tate Tune :60 Part of Service Program play Spot in Texas Jewelry 
Modernization Pays ly t ber “ve . \tore July 96 
Way. June :66 Lighters fridal Merchandising. July :10¢ 
I " ‘ y Diamond (olors and Cut Repairs Alert to Merchandising (ppo 
timulate Sales. lune:8 he Rerwice Department 3 tunities. July : 108 
Authorities Appr Lise ( urrent Soures i Pride and Profits , A Suburban Store and the Per 
ay imond Designs luly 8 | fi sonal "T owe bh Chet BS 
Y Variety Show Pays Off in j ' Shows Customera How Sterling Volume. Oct: 141 
Fun and Profits. Aug :100 ‘imepiece Ia Cleaned. Feb Modernization for the Smal! 
Fashion Show Builds Prestig« Town leweler. Oct :148 MODERNIZATION 
\ug (126 cial Order Work Ie Profit \iahama Customers Enthvsiant ' 
\ New Diamond Setting. Aug Meh 148 for Gilaes-Sitwer Combinetion General 
bay riat Watch Repair Rate Stimu Nov :109 Window with Adjustalile Floor 
‘ ristmasa Ne wspaper Ads 1954 tee Re sir Business veh \ Klend or filed and New Nay Accommodates Hig Merchan 
Sent :88 ) 199 diese. Jan: 107 
flown Business Can Re Muerte. nd lewelry Store iy Flewance Comes Home Again A New Setting tor a Silver Spe 
iurned into Big Town Vo ; Community Baile of Dee 45 cialiet. Jan :i20 
©. Sept:156 W atch Repairs. Feb -201 elf Service Sella China [ec b Apanesion sod Macdernization, 
mntages of 1 Diamond ides Y Department Moves Next Boon to Silver and Gin 
Booth. Oct :168 1) Vel, 202 ; Good Timing’ by Jeweler Pre wares, Pel: i/8 
internal Revenue Service Issues Pools fos Watchmak motes Silwer Trays for Holi (ld and New Pistures Blended 
Trade-in Tax Ruling. Oct :183 ' Mar -100 ; mr dawe. Dee: 106 Fi Modernization ol i hos 
Diamonds U.S.A. Awards. Nov W atchmakers Know Peghoard Can Be a Potent Store. Mar :98 
, \ alese f (Group Advertising \eset.’ says Missouri Jeweler Hiclzberg Upens [wo New Stores 
bel Reminder to WHushands« tT . ” Nec 129? » dpreater Kansas City Area 
serves ty Increase Diamond \ dow Displays Ti Sell Stainless Mar} : 
sales. Nov: 112 KRepoatir Department r , the Modern Trend in Jewelry 
Fashion Leads the Wavy to Tan af ‘ ” ta wn * latware im Review trove Diestan. Mar:i4d 
mary Sales. Dee :47 , = ; — %,! y Neoee ; ‘ \ store Redengned with the 
ton Gan Gee os oe Honan - i ry ged in Thi olling mn the Old South, Sept tA ish Sarena io iad 
monda’? Tee «57 —* » v Aor it 
ack Hautienne Wiinineain Con } 7 ity F area no B , aw Covernment r ane Tariff Recdu 1), ~ Selling Featured at 
tomer He Gets His Diamor lune ae tions. Dee: i24 New Hranch Store. Apr :ii6 
Back. Dee:11I i me of the Husiness. Kev Watches i 4 liuplay Shelves Make 
e ‘ ' CCE 4s W atch Repair Kightee: Houston he welers Ku rs tr snce Vttractive Apr ii4é 
Pete lieot Tone -04 ( cooperative Watch tontest The Specialty Shop 
Diamond Inclusions. May :82 i wing Watch Repair Vol Jan 150 (A Cwide.) Apr: iss 
Designs Pechni que May :84 me. Tane:12?! pec taliat Increases Wate! ubu ' tore ( ompilements 
lume 44 : Watcl Renair Stare sules Vet iid lhe wnt we tere May ja 
Fancy Diamond Colors and Cut » a Store of Beauty Sept Display Shows Customers How shadow Hoxes Help {hang 
stimulate Sales. Tune :85 Timepiece Ie Cleaned. Feb Store Lome Narrow Look 
be Can Sell Today on Yester , e | Teen-Age Promotion M 
aay Oct 72 Rooste Watch Repair Profits Builds ‘44 Watches as Hest Merchandising Objectives Dx 
''ses Unusual Jewelry ¢ Oct 71 Part of Hie Business. Feb +197 tate. lune /6 
' eate Excitement Ni 78 \4 te} Repair Window Avureesive Promotion and W ide Mod fatto Paye lt 
Gift Hrings in Business. Nov #2 Selection Builds Watch Vol WW Fume Of 
™ Time on Hie Hand. Now :84 tirtie Mar:124 . te iu es ( hicageo (ua 
i <panson and Modernization, A \ ‘ Letters to Regular Cis Window Dieplays le Sell te ' w “ete uly 15° 
Heon to Silwer and (Crittwares tomers Aid Technician’s Re Y our Repair Department A jew Look for an Old Store 
Feb: 178 peat Business. Thee -114 May hy \ug 144 
Haby Gift Sales Promoted wit! \musing Letter Promotes Watcl Promote ltewelry Crifte for the Remodeling to Appeal to Youth 
| elephone Promotion ts Moth Renairs Tex 1] {,racuate MI iy (a? A i” 1A4 
ers. Feb :198 Rings Personality Ade Bring Custom The leweler’s Constant ik 
' mote ltewelry Gifts for the lhe rida Markee of What ers Into Small Town flewetry ~aleemar Lug (194 
' (raduate. May :88 Every leweler Should Know Store. Tune 88 \ New Diamond Setting. Aug 
he lewelers’ Importance in Dis Ane hé Increasing Watch Repair Vol 221 
hation of China (;iaes & . tering Approach to Flat me. tune: Zi rr ; Wat Kepair Store 
(iftwares. June :100 ware Sales. May :126 selling to the Teen-Age Market ' ‘tone of Beauty Sept 
' na, fsiase & Giftwares ne to the Teen-Age Market Overcoming Threshold i] 
Phe Importance to the lewe! Overcoming Threshold Resistance. tuly «112 In «2 Suburban Shopping (enter 
ers Volame. Tune:104 Resistance. July :112 The (,rowing Importance ot Dieplay te the Thing 
Hahby Gilt Sales Barn Key Dis Vhat is Men's Jewelry’? Aug Men's Jewelry. Aug :ii4 sept ii4 
play Spot in Texas Jewelry 119 Swiee Watch Dieplays Remodeled Store Features 
Store. Tuly :96 oneal to Women . in Gite imaginative Facey to Puild Homey Atmosphere and 
fineration Cheru! Where The \f- wndising. Aum: 1iZ Aw@ 176 Mile liestar fet 100 
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Modernization tet thie Sma! 
Town teweler. Oct :148 

Advantages of «2 Diamon 
Booth. Cet: 168 

New Se hick I actoty Moet Mod 
ern im indeestry. Oct :187 

A Biend of Old and New. No 


iZzZ 
A (,004 Front tor Profite. Lies 
76 
Air Conditioning 
self Service BRincout wed ; i he 
Store May :130 
Lighting 
A New L_ook tent Bi tiie tere 
Aug (144 
Remodeling to Appeal to Youth 
Aug : 184 
lhe leweler’s { onetant Silent 


Saleeman., Aug :1%4 
A New Diamond 


rR 


setting. Aug 


£20 
Modern tert tive “mall blown 
leweler. (jet 148 
A Blend of Old and New. ? 
iZdZ 
pP 
— —— 
PEARLS 
Pearl Vaal ne. Ma / 


What le Men's lewelry 4 
110 

Diesigne Technique. Sept .104 

W atches lho More Thay Dell 
Time. Novw:%! 

Diamonds U.5.A. Awards. Nov 
Zz 

Fashion lLeade the Way to lan 
uary Sales. lice :4; 

Sculptured 
lier (56 

Selling by the Book. Liee 60 


r welry for 'S6 


PLATINUM 
Making Ali Fiesta Week lewel 
ry KBenefite San Antonio Pins: 

liee RB? 


(,overnment Plans Tariff Redux 
tions. liee -1274 


POST EXCHANGES 


Report o Hooves { ommission 
; ay t tee f wrt silrne nf et 
rX's« lan 157 

Hoover Report Hinetse Post Fe 
change Setup. lune 12; 

A Realistic Approach to the G.1 
Market. Aug :1%¢ 


PUBLICITY-PUBLIC 
RELATIONS 


86 


Four “te js in Huslding Y our 
HM usiness Personality lan . 

Project Y our Personality init 
the ( ommunits through Civn 
Activities ban: 4 

Project Your Personality ' 
Means of Free Publicity. lan 
60 

(heek List tor Your Public Re 
lations. fan /64 

Part and | =6Parecel ot the ‘{ om 
munity. Feb: 96 

A tsive- Away Mi ura Pree 
Raby Rings Build Coodwill 
for Store. Peb: il 

(inee in-a-Lifetinne Fvent Pr 
moted hy Local Retatlers 
Feb: 128 

Radio { ommentator Silos for 
jeweler, Apr :82 

W eleome Wagon 
Versonal Greeting to New 
comers Aw: Ps 


Service. & 


ieplay lie with DVress Shop 
belle Jewelry. Apr :94 

jewelers Varticipate im a Con- 
sumer ‘lucky Bucks’ Contest 
Apr bis 

Open Letter Ad on Discount 
buying. Apt 146 

Liamonds ihe (Giit of Cyiites 


Apr iia4 

How City Merchants Can Ap 
peal io Rural Kesdents 
june siz 

The Jeweler Is the Jeweler's 
Beat Ally im Fighting 
the inroads of Other indus 
tries. July :54 

Launchng Spectacular Mer 
chandising Attacks. July :56 

jon Up or Close Up, July :64 

(ettmg Along With Your Com 
petitors. July :66 

‘jewelry Festival Day’ Success 
in Providence. July :142 

[VY Variety Show Pars Off in 
Fun and Profits. Aug :100 

the Local jeweler's Versonal 
lfouch in Advertising 
Promotion and Publ Hela 
tions, Aug 192 

For the Convenience of the Pub 
ica Waiting Room. Aug 
,s 7 

Charlotte, N. ©... leweler Over 
comes Invalidiem. Aug :234 

(Jperation Cherub. Sept :79 

1954 (Christmas Jewelery Store 
Displays. Sept #4 

Christmas lewelery Store Dis 
plays 1954. dept :#6 

( bristmas Newspaper Ads 1954 
Sept 48 

A (,iit Selector that Says 
lhank You’ and Encourages 
Credit, Sept :9# 

lewelerse Active im Portland's 
Miracle Milks Vromotion 
sept :i29 

»wies Watchmakers Announce 
Contest Plans. S-pt:194 

The Christmas Spirit in Decora 
tion. Oct 41 

(reate the (Christmas Spirit im 
Your Store. Oct :42 

A Suburban Store and the Per 
sonal Touch, Oct :85 

The Personal Touch in 
Selling to (Customers, Oct :9F 

Remodeled Store Features 
Homey Atmosphere and 
Modern Design, Oct :100 

Developing Business Ideas. Oct 
152 


Novel Teen-Age Promotion 
Hoostse Watch Repair Profits 
(pet :i71 

Manutac turers Aid I lo e d £ d 
lewelers. Oct i179 

lLiamonds S.A. Awards. Nov 
ry 

Will You Benefit from Opera 
ton ¢ herub { Nov yt) 

bree Coffee Promotion Pays Off 
for illimoiea Merchants. Nov 
HZ 

Free TV Schedules Pay Divi 
detida in (,00d Will and hb xtra 
Liividends. Now :12Z9 

Pian and [dea Book Received 
by Hetailers. Nov :140 

Manufacturers ( cooperate on 
Post Cheruh leswe. Nov:140 

Star Sapphire ie Carved in Like 
ness of President. Nov :14' 

Rhode Island Introduces ‘Hen 
and Anchor Symbol, Now:152 

Making All Fiesta Week lewel 
ry Henefite San Antonio Firm 
Dee :82 

Novel Pendants Prove Popular 
as Gitte for rides -to. Be 
Lier -R4 

Every Purchase is Gilt Wrapped 
asa Part of the Service Pro- 
gram. Dec :108 

Hearing Aid Sales, Service, 
ring New Customers to R.!I 
Firm. Dee: 110 

lest Certificate Reassures Cus 
tomer He Gets His Diamond 
Back, Dec:111 

leweler Hooste Local Basehall 
Team. Dee:1i! 

Novel Letters to Regular Cus 
tomers Aid Technician’s Re 
peat Husiness. Dec 114 

President elle lewelers He's 
Proud oft (00d Rehaviour 
Sear. Dee :123 

Confidence in the leweler and 
Ethics Are Aime of Tidewater 
lewelers Guild. Dee 126 

Operation Cherub Material Sent 
to Newepapers, Dec :127 


Advantages of a Diamon 





= 


REPAIRS 
(See alao Horology ‘Techni 
cai} 
Workshop Questions and An 
awerr Jan :160 Feb :256 
Mar :199; Apr: 188; May :192 
Tune: 150; luly -160; Aug 
260 Sept 216; (jet - 206 
Nov:166; Dee:148 
The Service Department A 


Source of Pride and Profit! 
Feb : 160 

Figin Takes Major Step Tow 
Completely treas- FF ree bats 
spring. Feb :124 

Display Shows (Customers How 
a Timepiece Ie Cleaned. Feb 
127 

Special Order Work is Profit 
able. Feb: 148 

Fiat Watch Repair Kate Stim 
wlates Repair Business. Fel 
96 


Succes: of lewelry Store 1 
Small ( ommunity Built of 
Watch Repairs. Feb:20! 

Repair Department Moves Next 


Dour beb Z0Z 


Suburban Store Complements 
Downtown Store May -°72 
Window Disolays fo Sell 
You Ke pair Department 


May :7¢ 

Personality Ads Bring Custom 
ers into Small Town lewetrs 
Store. lune : 88 

BHackhone of the Business, Ke 
to Sucerss Watch Repair 
Dept. lune :9¢ 

Increasing Watch Repair Vol 
ume. fune:12! 

The Local leweler’s Personal 
louch in Advertising 
Promotion and Public Kel 
tions. Aug :102 

from a Watch Renair Store 
i) aA Store Heauty Sept 
111 

Modern tor the Srrall lowr 
leweler. Ohbet 148 

Novel Teen Age Promotion 
Roosts Watch Repair Profits 
*pet -171 

judges Chosen for Watch In 
spection Time Contest. Oct 
1aR 

Watch Repair Window 
Hrings in Business. Nov :82 

Time on Hie Hand. Now :84 

Hearing Aid Sales Service, 
Bring New Customers to R.! 
Firm. Dee :11f 

Novel Letters to Regular Cus 
tomers’ Aid Technician’s Re 
peat Rusiness, Dec :114 

Amusing Letter Promotes 
Watch Repairs. Dec :1I5 


RINGS 


The Bridal Market or What 
Vwery leweler Should Know 
Apr :6 

Promote lewelry Gifts for the 
Graduate, May :88 

The Fashion of 1955 in Gold 
Tune 57 


Selling to the Teen- Age Market 


Overcoming Threshold 

Resistance. July :112 

The (,rowing Imoortance a? 
Men's leweiry. Aug:li4 

roof ot the Profits iti M. ’ 
Eaenblemati lewelry Aug j 

Men's lewelry To Show is 1 
Sell. Aug: 11% 

Back to “4 hes | it} ; ahi 
Aug : 141 

Workshop Questions & Answers 
Aug :260 


—— 


Booth. Chct : 168 


Lses Unusual Jewelry to 
(reate Excitement. Nov :78 
Fashion leads the Way to Jan 

uary Sales. Dec :4; 


Sculptured lewelry bert 56 


Lie« ‘ 


o 


SALES TRAINING 


(See also “Business Manage 
ment “Employee Kela 
tions } 


lioes Your Extra Christmas 
Help (__ompiain ~ept -%6 

You Can Sell Today on Yester 
day (jet :/72 

fhe Personal Touch in 
Selling to Customers. Oct :98 

(,etting Along with Hard to Se! 
( ustomers. Nov :74 

Team Up with Youth for Sales 
Nov :82 

Bulova and New York Univers 
sity Sponsor Course Nov :14¢ 

Lavan Tella of Employee | ier 
Pian at Providenc Dinnes 
Nov :153 

Are You Ready to Sell Dia 
monds’ Dec:53 

Cetting Along with Em 


~ 


ployees [ex jZ 


SILVER 


(See also ‘“‘Advertising’—** Dis 
play ‘Merchandising and 
Promotion’) 

A New Setting for a Silvers 
Specialist. Jan :12¢ 

Local Jeweler Moves Merchas 


dise with Manutacturers 
Mone y beh i/ 1 

(Consistent Promotion Builds 
Sterling Holloware Sales 
Feb 195 


Handy & Harman Notes Stabil 
ity of Silwer Market in An 
nual Keview. Feb:214 

Active Patterns in Silverplated 
Flatware. Mar :85 

The Ways of a leweler with 
Young Maids. Mar:136 

The Hridal Market or What 
Every leweler Should Know 
Apr Hh 

The Silverware Market. Past 
Present and Future. Apr :6% 

A Store Redesigned with the 
i ricte Foremost in Mind 
Apr 126 

Suburban 
Downtown Store May :72 

A Sterling Approach to Flat 
ware Sales. May :126 

Seli- Service Encouraged in Thi 
Store May 130 

High School Table setting (on 
test Creates Widespread In 
terest. July :92 

Alert to Merchandising Oppor 
tunities. Tuly : 108 

A New Look for an Old Store 
Aug :144 

Thanksgiving An Oppor 
tunity tor the leweles Aug 
1a 

Oneida Announces Plan to Re 


Store { omplement 


organize Distributors Aug 
242 

Douglas Adjourns Silver Sub 
sidy Hearings. Aug -245 


W orkshe 7. ()uestions and An 
swers, Aug:260; Oct :206 
(Christmas Newspaper Ads 1954 
Sept - 55 

Selling in the Old South Sept 
150 

M unson bles ted Pre sidient 4 


Internationa! Suilwer sept ive 
Sterling V olurne (pet: 14] 
Modernization tor the Sma! 


Town lewele fiet 148 
‘He fore and Alte: VV ifichow 1 dis 


plays Promote Hollow ware 
Sales Ciet : 1, 

international Silwer Co Break 
(,round tor New Plant fet 
ihe 


Lnuseual Window [hk piaye tay 
ture ‘Moods and 
Nuv:99 

Alabama (Customers b.nthustiasin 
for Glase-Silver (Combination 


Nov: 109 


‘Feelings 


THE JEWELERS’ CIRCULAR-KEYSTONE 











A Blend of Old and New. Nov 
122 

Industry Honors Leredu at 
Testimonia! Dinner. Nov:139 

Hemingway and Tilley Named 
by International Silver. Nov 
143 

Elegance Comes Home Again 
Dec :54 

Making Al! Fiesta Week Jewel 
ry Benefits San Antoaic Firm 
Dec :82 

Keeping Pace With Progress 
Dec :94 

Self Service Sells China. De 
102 

‘Good Timing’ by Teweler Pro 
motes Silver Trays for Holl 
days. Dec :106 

‘Pegboard Can Be a Potent As 


set.” says Missouri Jeweles 
Dee :122 

STAINLESS 
(See also “Advertising’ "This 
play “Merchandising and 


Promotion”) 
Stainless Flatware i 
June :44 
Entry into Flatware Field Re 
ported by ( arvel Hall Nov 
141 


Review 


eM 


TARIFF 


Watch Import Controversy 
Stirred Anew by U. 5S. Action 
to Tighten Curbs. Feb :206 

Treasury Department Ruling to 
Boost Import Duties on ‘Duc 
Fix’ Movements. Apr :158 

Defense Department Keleases 
Secret Report Opposing Spe 
cial Aid to Watch Industry 
Apr 163 

Congressmen Ask for Review ol! 
Watch Tariff. May :160 

l’. S. Delegates Go to Switzer 
land to Negotiate Watch Im 
port Formula. Nov:139 

Government Plans Tariff Reduc 
tions. Dee :124 


TAXES 


Administration to Drive for Na 
tional Sales Tax as Source tor 
New Revenue. Jan:137 

Little Hope Seen for Hill to Re 
peal Jewelry Excise. Apr:18/ 

Rudder Named Chairman of 
Jewelry Industry Tax Com 
mittee Sept 197 

Jewelry Industry Tax Commit 
tee Head Outlines Plans 


Sept Zi1 

Internal Revenue Services Is 
sues Trade-in lax Ruling 
Chet : RS 


Sub-Committee Named by In 
dustry Tax Group. Oct :197 
Treasury and Internal Revenue 
to Recommend Tax Changes 

Nov 138 

Swiss and U. 8S. Watchmake: 
Discuss Ways to Improve In 
dustry Relations. Dec:123 


TECHNICAL 


(See alao “CGemology’’-—“‘Herol 
oay) 

{olor as a Guide to Gemstones 
Jan :80; Feb:92; Mar :94; 
Apr:84; May:80; June:56; 
July 70; Aug:124 

Workshop Questions and An 
sewers. fan:160; Feb 236; 
Mar :199 Aor:188: May 
192; June :150; Tuly :160; 
Aug : 260; Sept 216; (et 
206; Now:166; Dee:148 

Elgin Takes Major Step To 
ward Completely Stress-Free 
Hairepring. Peb:124 

lewelry Making for Tradesmen 
and Craftemen. Feb:232 
Mar :196 

Sper ial “Toole for Watchmakers 
Mar :100 


ror JANUARY, 1956 


Diamond Inclusions 


WATCHBANDS 


From a Watch Repair Store 


Increases Watel 


Kigin Takes Major Step Toward 


&é 
Flat Watch Repair Rate Stimu 


Builds Up Watches as Best Part 


Aggressive Promotion and Wide 


Swies Craftemen Create leweled 
Lever ‘Key Watch.’ Mar 


Department Ruling to 
Boost Import Duties on ‘Duo 


Report Opposing Spe 


Congresamen Ask for Review of 


Increasing Watch 


L » ( ustoms Ask ‘ oopera 
tion to Stop Smuggling of 
Watches. July :133 

Ihe Growing Importance of 
Men's Jeweiry. Aug:11i4 


Swiss Watch Displays Im 
aginative Fasy to Build 
Aug :136 


The Local Jeweler’s Persona! 
fouch in Advertising, Pro 
motion and Public Relations 
Aug :192 

A Kealisti Approach to the 
ts. lL. Market. Aug :196 

Watch & Diamond Smuggling 
Increasing. Aug :229 

North Attleboro Students Win 
Awards tor lewelry Designs 
Aug 23 

( hariotte. N. ¢ leweler Obver 
comes lLovaldiem. Awe :234 

Button sized Hattery [ie veloped 
by Filgin. Aug :244 

Christmas Newspaper Ade 1954 
Sept SN 

Watches Are Good With 
t's sept L108 

From a Watch Repair Store 
to a Store of Heauty Sept 
lil 

Small Town Businesses Can He 
Durned inte Hig blown Vol 
ume, Sept: 156 

Swiss Watchmakers Announce 
Contest Plans Sept 194 

Watch Co Sponsors ‘Person to 
Person.’ Sept :20) 

he Personal Touch in 
Selling to Customers. Oct 

Internal Revenue Service Is 
sues Trade-in Tax Ruling 
fdet 1 RS 

Watch Makers and Importers 
Discuss Smuggling. Oct :18} 


s* 


Watchmaker» of Switzerland 
Preview Advertising ‘lans 
fjet : 15 


Watches Deo More Than Tell! 
Time. Novw:55 

Assert Your Authority in You 
Windows. Novw:6! 

Getting Along with Hard to 
Sell ( wetomers. Now :74 

Watch Repair Window 
Brings in Business. Novw :8: 

Time on His Hand. Now :84 

Will You Benefit from (pera 
tion Cherulh. Now :90 

‘Mixed.Up’ Dieplays Increase 
leweler's Watch Sales. Nov 
1O4 

(’. S. Delewates Go to Switzer 
land to Negotiate Watch Im 
port Formula. Now:149 

A (,0o0d Front for Profits i 
‘9 

Novel Letters to Regular Cus 
tomers Aid Technician « He 
peat Business. Dec: 114 

Amusing Letter Promotes Watch 
Repairs [es 1] 

Swies and ft 5S Watchmakers 
Discuss Ways to Improve In 
dustry Relations. Dee :123 

Non-Profit {,roun Formed te 
Market Swiss Watches. Dex 
136 


WINDOW DISPLAY 


(See also “Diieplay”’ “Me 
chandising and Promotion’ 
* Modernization" ) 

The Local leweler’s Personality 
Projected in His Window Dis 
play Jan 4,2 

Valentine Dieplayse Say ‘Buy 
lewelry lan :7% 

Window with Adjustable Floor 
Accommodates Hig Merchan 
dise. Jan :107 

Adapting Manutacturers’ Mate 
rial for Window and In-Store 
Displays Feb "sti 

‘(ince-in-a- Litetime’ BEewvente Pro 
moted hy Local Retailers 
eh 128 

The Passerby Can Pass or Bay 
Feb 186 

Display Ideas That Are Worthy 
of Low Priced Items. Mar:78 

An Easter Window Steps the 
Parade. Mar :92 

The Wonders of Timekeeping 
Stressed in Preetige- Building 
VU ahibit. Mar :106 

Real Money in Window Had 


(‘ustomers Curious Made 
Them Ask Oucstions. Ma 
1A 


Bright Ideas tor Your Bridal 
Window Displays. Apr :76 
Display Tiean with Dress Shop 

Sella Jewelry. Apr :94 
Hanging Window Shelves ‘Sell 
Cameras or Special Ilteme 


Apr :151 

Window Displays lo Sell 
Your Repair Department 
May :76 


Better Selling Through Better 
Planning. May :86 

Promote Jewelry Cilte for the 
(jraduate. May :88 

A Profitable Additional! Line 

Religious Paintings and 

Statues. May: 118 

( hina, (jiase & (Ciltwares 
Pheis Importance to the 
leweler’s Volume. June: i0 

(hina and (lass Star in Window 
Dieplays. lume:i04 

Every Day a Gilt Givina Day 
July :72 

Hridal Merchandising. July :106 

Alert to Merchandising Oppor 
tunities. Tuly : 108 

(Operation Cheruh What They 
Will Do and When Aug /106 

Operation Cherulh—-Hew to Put 
Them to Work for You \ug 
108 

T he (,rowing Importance mt 
Men's lewelry. Aug: 114 

Proot of the Profite in Men's 
Emblematic lewelry. Aug :117 

Swiss Watch Displays 
Imaginative Rasy to Batled 


Aug 136 
The Local leweler’s Personal 
Touch in Advertising 


Promotion and P cabo lac Mela 
tions. Aug: 192 

A New Diamond Setting Aug 
220 

1954 Christmas lewelry Store 
Displaye. Sept 84 

(‘brietmas Jewelry Store Dis 
plays 1954 Sept 86 

Pian Your Christmas Displays 
Eerly. Sept :94 

In a Suburban Shopping Center 

lieplay Ie the Thing 

Sept :ii4 

Display Is Important in Boost 
ing Durnover of (Cestume 
lewelry. Sept: i44 

Small Town Business Can He 
Turned into Big Tewn Vol 
ume. Sept: 154 

The Chrietmas Spirit in Decora 
thon. Chet 8! 

Create the Christmas Spirit tn 
Y our Store. Chet #8? 

Window Display Techniques 
For Increased Viewing Oct 


9? 
Remode lest Store h features 
Homey Atmosphere and 


Modern Design. Oet :100 

Costume lewelry io Pun to Sell 
Ojet : 104 

Sterling Volume. Chet 141 

Modernization tor the Smal 
Town leweler. Oet 148 

Special Display tor Tablewares 
(jet 16! 

Free Gilt Wrapping Plan In 
creases lienvwer Store «a Crit 
Soles. Chet 42 

‘Relore and Alter’ Window Dix 
plays Promote Hoth. yware 
Salee Ohet: 17% 

Assert Your Authority in Your 
Windows. Nov 6! 

tlseee U'nuetm!l lewelry t 
Create ERacitermmt. Nov :7# 

W atch Repair Viindow 
HWrings in Basiness. Now 82 

Time on His Hand. Now :84 

Unusual Window Displays Cap 
ture ‘Moods’ ond ‘Peelings 
Nav 99 

‘Mixed t's lihtegdaye Increase 
leweler's Watch Sales. Nov 
104 

Alabama Customers Bothustasti 
or Glase Silver Combination 
Nov 109 

Subtle Reminder to Hushands 


Serves to Inerease Diamond 
Sales. Now: 112 

A Riend of Old aed New Now 
177? 

Home Entertaining Displays 
Dee 96 

Self Service Selle China. Dex 
192 


Stemware Specialty Brings Jewe! 
er More Rusiness ‘Throughout 
Store. Dee :107 


87 
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Models at the accessory show 
luncheon of The Fashion Group 
wear the newest costumes for 
Spring, stressing the slim, 
softer sheath in palest 

colors of beige, white, green, 
furquotise, yellow and peach. 
Jewelry adds the one spot, 
the focal point in color with 
multi-strand necklaces in 
coral, turquoise, pearl and 
gold; bracelets en masse in 
textured gold: earrings in 


huge, jumbo dimensions 


THE SILHOUETTE ror SPRING 


( NCE AGAIN the variable tides of fashion are on the side of the jeweler, with Spring 


and Summer styles begging for jeweled adornment. 

The upcoming season underscores the continuing importance of the slim, but softer 
sheath that appears at its best with one eye-catching piece of jewelry, that creates the 
fashion newness because it focuses attention on a splash of color, on a massive necklace, a 
much wider bracelet, a mobile drop or a giant-sized butten in color. 

Size, shape and color . . . these three nouns are the basic themes around which the 
jeweler can build his sales talk and his sales. Massive is a good description of the 
dimension of jewelry this Spring. Accessories can literally turn a costume into a new 
fashion, Necklaces, for example, will be worn en masse, with as many as seven, eight 
or nine interlaced to create a colorful circle around the throat. 

Bracelets are generally wider, even the bangle, though several of the latter will still 
be worn at one time. 


PLEASE TURN TO PAGE 90 


THe JeweLers’ CIRrcUuLAR-KEYSTONE 
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This annual index is de- 

signed to be helpful to jewelers 

who may wish to refer to a particu- 
lar article or subject covering some 
specific phuse of jewelry store opera- 
tion or as a reference to mer- 
chandising and promotion 

ideas used successfully 


by other jewelers. 


JEWELERS’ CIRCULAR-KEYSTONE EDITORIAL INDEX 


COVERING ARTICLES IN 12 ISSUES: JAN.-DEC., 1996 


If you have not 

made it a habit to save 

every issue of JC-K throughout 

the years, by all means begin with this 

January issue. Your reward will be a reference 
library on jewelry store operation that 

is unavailable from any other 

single source within the 


jewelry industry. 
PLEASE TURN PAGE 


FOR JANUARY, 1957 
























































Another Industry 
Service Which Keeps 
Alive The Vital 
Information 

In Each 


Copy 





This Is Why 


We Suggest You 


Save Every 


Issue Of 


JIC-K 


—_— 


ADVERTISING 


(See alao Display’ —~‘Merchan- 
ding’ -—“Window Display’) 


Direct Mail 


Denver Jeweler Findy Clock. 
Radios Are Valuable Traffic. 
BPiiders, Jan:il4 

a Pull for Profits. Jan: 


The Last Two Feet... where 
you show the merchandise 
which the customer has seen 
in the literature you have 
sent him. Febh:74 

April Sales for June Brides 

ob :134 


Personal Attention and Bright 
‘olin Make Direct Mail Piece 
Band Out. Mar:102 

onmanchip in Business. Mar: 


Customers Are People, Too. 


mer es 

a” i of Bridal Business. 
ay: 

Keyed to a Bride's Needs. 
wune:112 


Newspaper 


Star Sapphires Draw Customers 
into “Creative” Jewelry 
Store. Jan:117 

Promotion for New Customers 

an:121 

Parties Pull for Profite. Jan :122 

Thinking Iw in a Small 
Town. Jan:i34 

The Last Two Feet... where 
the successful advertising 
campaign pays off in the sale 
you complete at your counter 


71 

Bhowing Up the Price Cutters 
Pebh 1140 

Activity Watches. Mar :64 

As One Jeweler to Another 
Mar :70 

Store ~- Wide Promution of 
Watches Wins Trade Bureau's 
lat Price. Mar 106 

Completeness: A Pattern in 
Selling. Mar:118 

Taking the Mystery Out of 
Diamonds. Apr:79 

The Rising Volume in Radio 
Bales. Apr :04 

New Husinesxre Tool for the 
Jeweler - Watchmaker Team 
Apr:i24 

12 Months of Bridal Business 
May :60 

Showmanship in Business. May 


7 

Arizona Jeweler Develops Series 
of Mintature, But Effective 
Ads. May :8#7 

Giving Diamond Facts te Publie 
Pays Off in Profite and Pree- 
tige. May :00 

Making Ideas Come to Life. 
May :119 

Swies Retallers Sponsor Cam- 
palgn to Keep Jewelry Sales 
in Jewelry Stores. May :122 

Bix Letters That Spell Profit 
June 63 

Small Town Jeweler Shows 
How to Bell Gifts. June:110 

to a Bride's Needs 

t 


The Last Two Feet... where 
the suecesseful advertising 
eampaign pays off in the sale 
you complete at your counter. 
Feb: 


‘71 

S00 Beeonds to Sell. Feb 80 

Completeness: A Pattern in 
Selling. Mar:118 

The Rising Volume in Radio 
Sales. Apr 04 

Concerted Effort Increases Sales 
of Watches in Upper Price 
Range. Apr:150 

12 Months of Firidal Business. 


May :60 
We're Sold On Selling by TV 
July 1120 


APPLIANCES 


New Business for Old. Apr:144 


ASSOCIATIONS—COMMITTEES 


Manufacturing Jewelers & Sil- 
veraemiths to Inaugurate 
Preight Service. Jan :161 





Over 1200 Attend Chicago Jew- 
clers Association Banauet. 
Feb :160 

Twenty-Four Karat Club of 
New York Holds 54th Ban 
quet. Feb -:16!1 

Jewelers Vigilance Committee 
Holds 48rd Annual Meeting 
Peb 162 

Hoffman Elected President of 
Diamond Manufacturers & 
Importers Association. Feb 


164 
NJIA Electa New Officere. Feb 
164 


Manufacturing Jewelers & Sil- 
veremiths of America Open 
Freight Service. Feb:170 

Greater Detroit Jewelers Elect 
Officers. Feb :175 

Herschede Elected President of 
Cincinnati 24 Karat Club 
Peb :182 

Cineinnat! Wholesalers and 
Manufacturine Jewelers Ag- 
sociation Flects Directors 
Peb:183 

700 Attend 68th Banquet of 
Boeton Jewelers Club. Mar 
140 

Manufacturing Jewelers & Sil- 
veremiths Association Holds 
Banquet. Mar:14! 

Associate Jewelers Blect Julian 
Baden, President. Mar :142 
Jewelry Crafts Association 
Holde Annual Dinner Meet- 

ing. Mar:14% 

Jewelers Board of Trade Holds 
Annual Meeting. Mar:147 
Chieago Golden Roosters Hold 
Ladies Night Party. Mar:154 
Iliinoia Jewelers Hold Annual 

Convention. Apr:168 
Pacifie Northwest Jewelers Hold 
ree-Day Convention. Apr 
168 

Diamond Council Flects Officers 
for 1066. Apr:i70 

Canadian Jewelers Elect RBet- 
rand Gerstein President. Apr 
187 

Maseachusetts-Rhode Tsaeland 
RJA Holde Annual Conven- 
tion. May:188 

American Gem Society Holds 
Annual Conclave tn Poston 
May :1%9 

Oklahoma Jewelers Hold 50th 
Annual Convention. May:14! 

Minnesota Retail Jewelers Hold 
52nd Annual Convention 
May :142 

Watch Inspection Time to Get 
Support of Three Trade Ase- 
soclations. May :14% 

Indiana Jewelers Hold Conven 
tion In Indlanapo'le. May :155 

Alabama Jewelers Hold Annual 
Convention tn Montgomery 
June :126 

Wisconsin Jewelers Hold 55th 
Anniversary Convention 
June :127 

Wisconsin Watchmakers Hold 
Piet Annual Convention 
June :128 

Tiamond Peacock Cluh Holds 
lith Annual Dinner-Dence 
June :182 

Assoclated Credit Jewelers Hold 
Annual Dinner-Dance. June: 
132 

ANRIA Sponsors Program for 
Siet Annual Convention 


LaCroix Elected President of 
Pennerivania Jewelers. June: 
142 


Nebraska Retall Jewelers Hold 
fiet Annval Convention 
Jane :l45 

NIA Convention and Nationa! 
Jewelry Fair. July :66 

New Era in Wholesaling Tople 
at NWIA Convention. July: 
187 

TTHAA Meeting Conducted by 
Telephone. July :14! 

Virginia 4& North Carolina 
Jewelers Hold Joint Conven- 
tion. July 1144 

Reporte on Parts Catalogue 
Highlicht WMDAA Conven- 
tion. July: 144B 

Over 300 Companies to Exhibit 
at ANRIJA Convention. July: 
1464 

ANRJA Convention and Trade 
Show Program and List of 
Exhibitors. Aug :04 

Jewelera Associations Polling 
Members on Pacise Cut. Ave 
211 

ANRJA 1956 Convention Cover 
age. Sept :192a-192d 


THe JeweL_ers’ CIRCULAR-KEYSTONE 






































Merger of NJA and ANRJA. 
Sept :192 


Proposed RJA to Have 2 Yearly 
Trade Shows. Sept :193 

NJA 1956 Convention. Sept: 
196-7 

New Engliand-Wide Group to 
Strengthen Industry Dis- 
cussed, Oct :219 

Greater Washington RJA Be- 
gins “Operation Angel.” Nov: 
130 

Directory of Trade Associations. 
Jee :70 

AGS Offers Specialization in 
Courses. Dee :119 


ail 





BIRTHSTONES 


(See aleo “Advertising’— 
‘Gema”’—"'Merchandising’’ ) 
If | Were a Jeweler. Apr :88 


BRIDES 


Parties Pull for Profits. Jan :132 

It | Were a Jeweler. Feb:10! 

Help Yourself to Window Dis- 
play Aids. Peh:122 

Wrapping Up a Bridal Package. 
Feb :142 

April Sales for June Brides. 


Completeness: A Pattern in 
Selling. Mar:118 

Diamonds Make It a Jewelry 
Store. Apr:69 

Taking Uo the Trends in En- 
gagement Rings. Apr:73 

Diamond Windows: Your Con- 
stant Salesmen. Apr:77 

If | Were a Jeweler. Apr :88 

Profiting from a Handicap. 
Apr :138 

The Bridal Market Grows. May 


Pian Your Bridal Window for 
Every Season. May :58 
12 Months of Bridal Business 


Making Ideas Come to Life 


Six Letters That Spell Profit 
June :53 

Small Town Jeweler Shows How 
to well Gifts. June:110 

Keyed to a Bride's Needs. June: 
112 


BUSINESS CONDITIONS 


Cash in on the Culture of the 
World. Jan ‘67 

If l Were a Jeweler. Feb:10i 

A Watch Ie More Than a Time- 
piece. Mar :59 

Activity Watches. Mar :64 

Coat Cutting—a Successful Op- 
eration. Mar:74 

The Bridal Market Grows. May: 
54 


China and Glass: The Market 
is Broadening. June :50 

Showmanship in Business. 
June :68;: July :00: Aue:118 

Again . Operation Cherub 
June :08 

NIA Convention and Jewelry 
Fair. July :66 

Operation Cherub Faces Up to 
New Competition. Aug :90 

Conditions Change and So Must 
You. Au@:104 

Swiss Watch Controversey (Tar- 
iffa: Subsidies; Easentiality). 
Aug :208 

1954 Jewelry Sales Set Record. 
Aug :209 

Supreme Court Decision May Be 
Fair Trade Ban. Aug :209 

Import Tariffe Reduced on Jew- 
eiry from 21 Nations. Aug: 
210 

Jewelers Associations Polling 
Members on Excise Cut. Aug: 
211 

Bales of Pens and Pencils In- 
erease in 1966 over 1964, 
Aug :213 

1964 Business Census. Sept :68 

Fair Trade Questionnaire. Sept: 
194 






1966 Retail Sales Up 9 Per Cent Quaiity and Service for Four COSTUME JEWELRY A JC-K Aid to Selling Fine 
Over 1954. Oct :208 Generations. June:106 : tim : Jewelry Jan :62 Feb 0s 
1957 Tax Cut Prospects Dim Small Town Jeweler Shows How They Won't Stand Still, Jan :74 Mar :82; Apr 92 ; May 80 
Oct :213 to Sell Gifts. June :i10 The Silhouette for Spring. Jan June :66; July :8@; Aug :122: 
Report on Protection of Do- Keyed to a Bride's Needs. June og Se Oet:i24; Dee 56 
mestic Watch Industry At 112 A JC-K Aid to Selling Fine Gem Cutting A Lapidary’s 
tacked by Mfrs. Oct :217 Prospering on «a Side Street Jewelry Jan :92 | ar Be; Manual. Jan :106 
Eisenhower Agrees Not to Low- Aug :126 , Apr :92 ; May :80; June :66 Star Sapphires Draw Customers 
er Watch Import Tariff. Nov : Establishing a Year End Bonus Earring Bar Proves Boon for inte “Creative” Jeweiry Store 
129 Plan. Sept :92 Both Customers and Store Jan:117 
Improvements in Excise Tax A Successful Jeweler Advises: Personnel, Jan :108 Thinking Bie in a Small Town 
Picture. Nov :129 Learn Your Business Pirst Crystallized Quarts Baroques Jan :184 
Status of Excise Tax on [re Sept :16 Feb :82 60 Seconds to Sell. Feb :80 
miums. Nov :130 New York Syndicate Assumes Spring Fashion Outlook: Bright Help Yourself to Window Die- 
New JC-K Survey of Jewelry Control of Waltham. Nov:12% for Costume Jeweiry. Feb :91 play Aids. FPeb:122 
Business. Dee :116 Gruen Selle Holdings in Water- As One Jeweler to Another Showing Up the Price Cutters 
“oo cae Jewelry Excise man. Dee:1i6 t a a i ov M 8 _ Feb: 
Is @% bee :116 ons to Casual Gilts ar:is 
Studies of Trading Stamps in If I Were a Jeweler. Apr :88 ~~ By --* . 
U. 8. Dee :ii7 a Denver Store Successfully Pro- Denver Jeweler Sets Diamonds 
Retailer May Absorb Excise , motes Jewelry Inspired by Oil for Star Atop 20-Foot Yule 
Tax. Dee :118 Industry. Apr:116 Tree. Mar:i28 
aa rnd apr iis? as 8 Sales Diamonds Make It a Jewelry 
eae } ‘AGEMEN , . Store. Apr :60 
BUSINESS MANAGEMENT New Business from Old. Apr Taking Up the Trends in En- 


i 
, 144 
The Jewelers’ Vigilance Com- gagement Rings. A 
mittee Calle for Active Sup- Us bah ng a and An- Diamond Windows — Con- 
port. Jan:76 iT t osha Romumed te Pall stant peeetere April? 
1 Taking the yatery Out of 


Jewelers’ Circular-Keystone Fadi- > , 
_ torial Index. Jan :80 Self. Hele wat Ot elon Diamonds. Apr :79 
( oF re meee, Mandings Jonna . aay ne cae Publie Protection 
Jan 112 " am. Spee Charms—-Good Business in When ake Diamonds. Apr :84 
Put on a Good Show. Jan :16¢ ‘HINA AND G _vmall Package, July :70 _ Gedenied @ Wee ts © fates 
The Last Tw Feet yugge. i ‘th . nA AnD Guanes Charme—Fashionable for Farm Machine. Apr:187 . 
4 wo °c s ie ' , 
your sales counter (See also Merchandising" } ap and First Ladies Plan Your Bridal Windew fer 
Cc » Cult , , Lv § 
oe hice ink Want i , Sy Gee elie Jewelry Shipping Service Ex. mW 4, t..4 om 
the successful) advertising Travel Paths Lead to Your a Ang Arizona Jeweler Develops Series 
campaign pays off in the sale Front Windows. Jan:71 amgort daa | “or no. | ma of Miniature, But Effective 
you complete at your counter The World Under a Jeweler’s 16 = 6s Now us Ads. May :#7 
Roof. Jan:73 ss Giving Diamond Facts to Public 
Paya Of in Profite and Pres 
tige. May :00 
AEC to Allow Usee of Reactors 


Last Two Feet... wher: Parties Pull for Profit. Jan :122 CREDIT 
you show the merchandise Wrapping Up a Bridal Packas Credit ——— a 
which the consumer has seen Feb :132 mg me Ae — Py pm on 
in the literature you have Reading for Profit. Mar:110 Jan:112 1 Soom Riemend ee 
sent him. Feb:74 Completeness: A Pattern in , oo May :137 
The Last Two Feet ote Selling. Mar:118 eeD in Business. Mar Six Letters That Spell Profit 
you can wee skilled manufac- A Room with a View. Mar.122 . , dic Tune :53 
turers’ promotional aids for China and Silver Patterns Kept sy gy + + aren in Radi In Your China and Glase Win- 
eT en he nee on yermanent Display in Designing o Store As a Sales dows : E neourage Family 
The Last Two Feet where Window. Mar :126 eens ©, Seer i | AT ae 
a handsome jewelry hox com- if | Were a Jeweler. Apr :88 NIA tll A a Noational Diamonds uv g ry Pieces Dis. 
pliments your merchandise, Designing ay Store As a Sales Jewelry Fair July 66 play Original! Designs June 
tells the customer that both you Machine Apr :1387 Wake Up Veur Gerviee Depart 
and the manufacturer value Touch of Humor Fnablese Jew- eg Rie A ’ Genie end Gervies ~~ oe 
highly what vou show. Feb -7# eler to Reduce Breakage on ' yi Generations. June :106 
60 Seconds to Sell. Pebh 80 Open Displays. Apr:151 Excise Tax Committee Proposes 
They Want to W ork for you Pian Your Bridal Window for No Relief on Diamond Trade 
Feb -81 Every Season, May :68 —, = Ine. June :194 
Showmanship in Business. Feb 12 Months of Bridal Business Washington Jewelers Group Re- 
86; Mar:108; Apr:140; May May 60 quest Hearing on Diemond 
+f June :68; July :90; Aug Light Touch for Windows. May: DESIGN Rule Revision. June:185 
“y wr A JC-K A‘d to Selling Fine Russian Diamonds. Sept :196 
Why ioe Don’t Come Back Making Ideas Come to Life. Jewelry. Jan:02; Feb:08,; Siet Annual Report cn Uiamond 
"Sw, May :119 Mar:82; Apr:02; May :80; Industry by Dr. George Swit- 
If I Were a Jeweler. Feb -:16! China and Glass: The Market June:66; July :86: Aug :122: ser. Oct :i10 
July :84 is Broadening. June :50 Sept :104; Oct: 194 Diameads U. 8. A. Awards 
Sales for June rides Six Lattere That Spell Profit Spring Fashion Outlook : Bright Nov :44 
134 June :53 for Costume Jewelry. Feb :91 Custom-Made Jewelry Created 
Showing Up the Price Cutters In Your China and Glass Win- Today’s Watches Are Exciting by You. Nov :50 
Feb : 140 dows : Eneourage Family Mar :62 “Diamonds U. 8. A.” Awards 
Cost Cutting——a Successful Op- Shopping. June :58 Activity Watches. Mar :64 pen Rescene Sohernational 
eration. Mar:74 Quality and Service for Four Taking Up the Trends in En Nov :131 
Taking the Mystery Out of Di. Generations. June :106 gagement Rings. Ape :78 AGS Offers 
amonds. Apr :79 to a Bride's Needs Gentanin at Cimictian Saiahh Toman Wee 
paauey OAS Futile Protection BD Awarded Prizes for Jeweiry 
Apr i233 Spring Exhibit of Fine China Ce mec hae A 
Measuring Diamonds. Apr :84 Dee :62 Diamonds U. 8. A. Pieces Dis- 
Us 4 -eonle Teo ; ; - 
oa Are People, To Cc ae. Glass & Giftwares. Dee play Original Designs. June DISPLAY 
Watechmakers of Switzerland China, Glass & Flatware. Dee Ncw Business with Old Jeweiry (Ree alo “Merchandising” 
Offer Check-List for Window BY) July :92 “Madervisation’” - “Window 
Displays. Apr:117 China & Glaseware Make a Custom-Made Jewelry Created Display” 
New Business Tool for the Jew- Paying Business Pay Hetter by You. Nov :50 The World Under a Jewelers 
eler-Watchmaker Team. Apr Dee :92 “Meamenda GA" Awards te Roof. Jan 
- Become International. Nov Ferring Par Proves Hoon for 
Profiting from a Handicap CLOCKS 181 Roth Customers and Store 
rea? ee Elgin Chooses Winners of Personnel. Jan :108 
Sales Training A Cooperative The World U aoe a Jeweler's Watch Design Contest. Nov Star Sapphires Draw Customers 
Affair. Apr:142 Roof, Jan: 145 into “Creative” Jewelry Store 
Touch of Humor Enables Jew- Denver ae ofl Finds Clock- Jen :117 
eler to Reduce Breakage on Radice are Valuable Traffic- The Least Two Feet teen 
eg at gy ey Sees. gon cose you can wee ekilled manu 
The Bridal Market Grows. May Workshop Questions and An- facturers’ promotional aid« 
4 awers Jan :104; Feb :186; ons for your own success, Feb 16 
Pian Your Bridal Winjtow for Mar:1904; May:166 The Last Two Feet 
Every Season. May :5* Ticking Off New Profits. Feb > 2 a handsome jewelry boi. com 
Months of Bridal Business 138 a \ / stiments your oaeutnaandiee. 
Modern Clocks: Their Repair : tells the customer that both 
Touch for Windows. May and Maintenance. Feb :161 \ —p-- by ye * 
The Rising Volume in Radio value highly what you show 
Preacription for Aliing Sales Sales Apr :@4 Feb 78 
age wow Denman from Ol. Apr If | Were a Jeweler. Feb: io! 
Effective Sales Promotion Signs 


Arizona Jeweler Develops Series 144 ‘ 
of Miniature, But Effective Pian Your Bridal Window for DIAMONDS hak “Why Buy an Off-Trand 


Ads. May :#7 Every Season. May 58 (Bee also “Display” —‘Pashion Watch?’ Feb: it? 
Inventory ie Pollowed by Em Operation Hole-in-a-Wall. May: “Merchandising” Hele Yourself to Window Dis 

phasis on More Expensive 78 “Rings” ) play Aids. Feh:122 

Watch Lines. May :128 Making Ideas Come to Life A Jeweler Builde Hie Market Wrapping Up « Bridal Package 
China and Gilase: The Market May :119 Jan :66 oh 182 

ia Broadening. June :50 Self-Help with Self-Service Travel Paths Lead to Your April Gales for June Brides 
Six Letters That Spell Profit June :0% Front Windows. Jan:71 Peb -184 

June :53 Small Town Jeweler Shows How The World Under « Jewelers Ticking Off New Profits. Feb 
Belf-Helpn with Self-Service to Sell Gifts. June:110 Roof. Jan:73 1a 

June -9% Large Soviet Watch Output The Jewelers’ Vigilance Com Activity Watches Mar :64 
Again Operation Cherub Surprises Eritish Experts mittee Calle for Active Sup- Window Displays Help Watches 

June :9* Oct :213 port. Jan :76 Sell Themselves. Mar 66 


Specialization in 
119 


where 
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The Idea You 
May Want Tomorroy 
Could Be 


Indexed Here 


why 
This Is Why 
We Suggest You 
Save Every 
Issue Of 


JC-K 


Store - Wide Promotion of 
Watches Wine Trade Bureau's 
let Prize. Mar :06 

™_ Besond Time ‘Round. Mar 
20 

A Koom with a View. Mar :i22 

China and Silver Patterns Kept 
on Permanent Display in 
Window. Mar:126 

Diamond Windews: Your Con- 
stant SBalesemen. Apr :77 

Taking the auetery Out of 
Diamonds. Apr:7 

if 1 Werea Sender. Apr :88 

Watchmakers of Switzerland 
Offer Check-List for Window 
Displays. Apr:ii7 

Relocated Near Repair Bench, 
Cc maenees Lighters Sell Faster 


Dealening a Store As a Sales 
Machine. Apr:137 
Profiting from a 
Apr :138 
nosmanehip in Business. Apr: 
140 


Handicap. 


Toweh of Humor Enables Jew- 
eler to uce Breakage on 
Open Displays. Apr:i61 

Bilver Services Gleam in Mid. 
Air for Effective Window Di«- 
play. Apr:162 

Pian Your Bridal wow for 
Every Beason. May :6 

12 eg of Bridal Business. 


Ma 
LA he “Touch for Windows 


Sion Up Baby Gift Sales. 
May :i¢ 


) 
Bullding on an Old Foundation 


May :106 
Making Ideas Come to Life. 
ay :119 
In Your China and Glass Win- 
dows: Eneourage Family 


Shopping. June :58 

a Help with Self-Service 
June :03 

Quality and Service for Four 
Generations. June :106 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride's Needs. June: 
12 


l 

Operation Cherub Selle the Gift 
That Bays With Love. Aug :88 

Operation Cherub Faces Up to 
New Competition. Aug :90 

An Angel That Means Business. 
Aug :92 

Bring the Cherub Into Your 
Christmas Windows. Aug :1C2 

Start Planning Your Christmas 
Windows Now. Sept :7% 

Throwth the Looking Glass to 
the Wonderland of Christmas 
Sept :40 

Bales Aids That Say Merry 
Christmas from the Manufac- 
turers. Oct :92 

A IC-K Ald to Selling Fine 
Jewelry. Dee :66 


a. 


EMPLOYEE RELATIONS 


(fee aleo “Business Manage- 
ment’’-—“Balee Training” 

They Want to Work for You. 
Peb :81 


Cost Cutting—a | ccc Op- 
eration. Mar:7 

Help—For Your ‘Extre Holiday 
Help. Sept :76 


ENGRAVING 


Trophies and Engravings to the 
Rescue. Nov:116 


EXTRA LINES 


(See also “Display” — “Mer- 
chandising”™’ ) 

Travel Paths Lead to Your 
Front Windows. Jan:71! 

Looks to Casual Gifts. Mar:7* 

The Rising Volume in Radio 
Sales. Apr :04 

Denver Store Successfully Pro- 
motes Jewelry Inspired by Oi}! 
Industry. Apr:llé 

Relocated Near Repair Bench, 
e + onagy | Lighters Sel! 

r:lis 
Bringing Up Baby Gift Sales 
May : 

Self tale % with Self-Service 
June 103 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Hi-Fi Selling Fays Off. Ocet:160 

Gruen Selle Holdings in Water- 
man. Deerlté 


Fr 
FAIR TRADE 


Parker Pen to Continue Fair 
Trade. Jan:i53 

Sheaffer Abandons Fair Trade 
Jan :164 

Tentative Treasury Dept. Rul- 
ing Favors Swiss Watch 
Makers. Mar:128 

Waterman Pen to Continue 
Pair Trade Policy. Mar :146 

Supreme Court Decision May be 
‘air Trade Ban. Aug :209 

very senee Questionnaire. Sept 





FASHION 


Cash in on the Culture of the 
World. Jan :67 

The Silhouette for Spring. Jan: 
an 


Spring Fashion Outlook: Bright 
for Costume Jewelry. Feb :31 
A JC-K Aid to Selling Fine 
Jewelry Peb:08; Mar :#2 

Apr:02; May :80 

Today's Watches Are Exciting 

ar :62 

Looks to Casua!] Gifts. Mar :7% 

Taking Up the Trends in En- 
gagement Hings. Apr:73 

Denver Store Successfully Pro- 
motes Jewelry Inepired ty Oil 
Industry. Apr:i1é 

Looking tua to Fall Fash- 
ions. May 

Diamonds 0 “3. A. Pieces Dis- 
play Original Designs. June 
62 

Charms~—Fashionable for Farm 
Ladies and First’ Ladies. 
July :74 

Watch Attachments: Styled for 
Pall Fashions. Aug ‘97 

Paris Fall Fashion Collections. 


Sept :70 

The Trend for Men The 
arent 5) " by Jerry Gewirtz. 
Oct 115 

Fashion Sells the Second Watch 
Nov :46 


“ylene nde USA” Awards to 
Become International. Nov: 


181 
Fashion Hints for Holiday Help 
ec rf) 


FTC 
Federal Trade Commission 
Adopta New Rules for Dia- 
mond Industry. Mar:154 
Washington Jewelers Group Ke- 
quest Hearing on Diamond 
ule Revision. June:136 


ee. 


Go 


GEMS & GEMOLOGY 
“Diamonds” —'‘*Tech- 


A Jeweler Builds His Market. 


Ja 

A 30-K Aid to Selling Fine 
Jewelry. dJan:02; Feb:08; 
Mar :82; Apr:92; Sept:104 

Baroque Stones: New Oppor- 
tunities for Jewelry Creation 
Jan :04 

Gem Cutting: A 
Manual. Jan:106 

Star Sapphires Draw Customers 
into “Creative” Jewelry Store 
Jdan:117 

Thinking Bie in a Small Town 
Jan :134 

Crystallised Quarts Baeroques 
Peb :82 





La pida ry « 


The Microcrystalline Quartzes 
Mar :72 

Showmanship in Business. Mar 
108 


Taking the Mystery Out of 
Diamonds. Apr :79 

Measuring Diamonds. 
May :70 

Baroque and Cabochon Quartzes 
Apr :36 

Agate and Jasper in Baroques 
and Cabochons. May :74 

Workshop Questions and An- 
sewers. May :166 

Color in Baroques and Cabo- 
chons. June :70 

Quality and Service for Four 
Generations. June :106 

Green Stones in Baroques and 
Cabochons. July :88 

Gem Collection Arranwed for 
Studentsa in Newark. July :144 

European Gem Laboratories Re- 
visited. Sept :88 

Green Stones, by Dr. Frederick 
H. Pough. Oct:114; Novw:74 

Biue Stones. Dee :50 


Apr :84; 


GIFTS 


Cash in on the Culture of the 
World. Jan:67 

Travel Paths Lead to Your 
Front Windows. Jan :71 

The World Under a Jeweler’s 
Roof. Jan:73 

Promotion for New Customers. 
Jan :121 

Parties Pull for Profits. Jan :132 

The Last Two Feet... where 
you can use skilled manufac- 
turers’ promotional aids for 
your own success, Febh:76 

If | Were a Jeweler. Feb:16!1 

adm er Up a Bridal Package. 
Feb :122 


April Sales for June Brides. 


4 

A Watch Is More Than a Time- 
piece. Mar :59 

Today's Watches Are Exciting. 

ar 

Activity Watches. Mar :64 

Reading for Profit. Mar:110 

A Room with a View. Mar:122 

If | Were a Jeweler. Apr :88 

Designing a Store As a Sales 
Machine. Apr:1387 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

The Bridal Market Grows. May: 
54 


12 Months of Bridal Business 


Making Ideas Come to Life 
May :119 

Six Letters that Spell Profit. 
June :53 

In Your China and Glass 
Windows: Encourage Family 
Shopping. June :58 

Self-Help with Self-Service 
June :93 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride's Needs. June: 
112 

Charme Good Business in a 
Smal! Package. July :70 

Charms——Fashionable for Farm 
Ladies and First Ladies 
July :74 

Operation Cherub Selle the Gift 
That Says With Love. Aug :55 

Sales of Pens and Pencils In- 
crease in 1955 over 1954. 
Aug :213 

Status of Excise Tax on Premi- 
ums. Nov:120 

One Good Figurine Sells An- 
other. Dee :6 





HOROLOGY 


“Tech-\cal”’ 
“Watches” ) 
Workshop Questions and An- 


(See aleo 


ewers. Jan:104; Peb :186; 
Mar :170. 

Modern Clocks: Their Repair 
and Maintenance. Feb :151 

New Eusinesse Tool for the 
Jeweler - Watchmaker Team 
Apr:124 

Swiss Scientists Develop Atomic 
Timepiece That Reduces Error 
by Tenth. May :147 


THe JEWELERS’ CIRCULAR-KEYSTONE 





UHAA Meeting 
Telephone. J 
Reports on Catalogue 
High | ieht Ai yen- 

tion. July 

Kisenhower Agrees Not to Low 
er Watch Import Tariff. Nov 
129 

New York Syndicate Assumes 
Control of Waltham. Nov :129 


Conducted by 


pe ae 


JEWELRY INDUSTRY 
COUNCIL 


Calls Operation Che 
ful. Feb:159 

Operation Cherub Selle the Gift 
That Says With Love Aug :5* 

Operation Cherub Faces Up t 
New Competition. Aug :90 

An Angel That Means Business 
Aug :92 

Bring the Cherub Into Your 
Christmas Windows. Aug :102 

ANRJA 1956 Convention Cover- 
age. Sept: 102a-192d 

NJA 1966 Convention. 
196-7 

Merry Christmas from the Jew 
elry Industry Council et 
100 


rub Success 


Sept 


--T-— 


LABOR LAWS 


Labor Dept Supports Bill Ke 
quiring Business to Pay Same 
Wages to Women. Apr:169 


LUGGAGE 


Designing a Store As 
Machine. Apr:137 

Self-Help with 
June :93 


a Dales 


Self-Service 


—_ —_ 
MANUFACTURERS 
Schindler's Wins 
Prizes in Watch 
Contest. Jan:161 
Manufacturing Jewelers & Si! 
veremithes to Inuugurate 
Freight Service. Jan:151 
Parker Pen to Continue Fair 
Trade. Jan :163 
L.. & M. Kahn & Jacobson Pros 
Ine Announce Merger Jan 
163 
Sheaffer Abandone Pair Trade 
Jdan:154 
Domestic Watch Makers Claim 
Swies Too Bie a Share of 
Market. Feb:159 
Manufacturing Jewelers & Si! 
versmiths of America Open 
Freicht Service. Feb:170 
Tentative Treasury Dept Rul 
ing Favors Swiss Watch Mak- 
ers. Mar:1A8 
Brand Names Foundation An- 
nounces Contest Finalists 
Mar.139 
Harry Winston 
Carat Diamond. Mar :i39 
Toastmester Celebrates Anni 
versary of “Pop-Up.” Mar 
141 
Manufacturing Jewelers & Sil 
versmiths Asso lation Holds 
Banquet. Mar:14! 
South Africa Reports 
Shortage. Mar:143 
Waterman Pen to Continue Fair 
Trade Policy. Mar :146 
Rulova and New York 
sity Sponsor Store 
ment Course. Mar 
Gruen Aequires Control of 
Waterman Pen. Apr:16' 
Barr's of Philadelphia Wins 
Brand Name Award. May :14! 
International Silver lesues Re- 
port on New Building. May 
153 
Westinghouse Production In- 
Creased to Meet Demand 
After Nine-Plant Strike 
May :i64 
Congressional Investigation of 
“Pasentiality” of U. &. Watch 
Industry to be Held. June :125 
820 Manufacturers Exhibit at 
United Jewelry Show. June 
130 
Congress Investigates Fasential- 
ity of U. 8. Watch Industry 
July :1387 


Two First 
Inapection 


Aequires 42° 


Diamond 


Univer 
Manage 


* 
ve 


FOR JANUARY, 1957 


Coro Opens Redesigned Interna- 
tional Headquarters duly :140 

Eterna Watch Celebrates 100 
Anniversary. July :140 

Jewelry Shipping Service Ex 
panded. July 140 

Swiss Watch Controversy (Ta 
iffs, Subsidies, ““Easentiality’’.} 
Aug :208 

Sales of Pens and Pencila In 
crease in 1955 over 1964. Aug 

Swiss Ask Domesti M'frs te 
Cease Feuding; Office of De 
fense Mobilization to Held 
Watch Hearing Cet 20; 

Report on Protection of Ldomes- 
tle Watch Industry Attacked 
by Mfrs. Oct :217 

New York Syndicate Asseum 
Control of Waltham. Neov:120 

Eigin Chooses Winners of 
Watch Design Contest. Nov 
145 


MEN’S JEWELRY 
If | W ers 
As One 


a Jeweler. Feb:101 
Jewe ler to An t hx ' 
Mar :70 


Looks to Casual Gifts Mar:7% 
Denver Store Succeseful'y Pro 
motes Jewelry Inapired by O8| 
Industry. Apr:116 
The T ren d for M. ri The 
“Neats,” by Jerry Gewirts 
t:154 


MERCHANDISING 


General 

Cash in on the 
World. Jan :67 

Travel Paths Lead to your 
Front Windows. Jan:7! 

The Last Two Feet is the 
top of your sales counter 
Feb :68 

The Last Two Feet where 
the successful advertising 
campaign pays off in the sale 
you complete at your counter 


Culture of the 


Two k eet where 
; show the merchandise 
which the consumer has seen 
in the literature you have 
sent him. Feb:7 
The Last T 
you can use skilled manufa: 
turers” promotional aids for 
your own success. Feb :76 
The Last Two Feet where 
a handsome jewelry box com 
plimentsa your merchandise, 
telle the customer that both 
you and the manufacturer 
value highly what you show 
Feb :78 
60 Heeonds to Sell. Feb :#0 
Showmanship in Business. Fe! 
6; June :6s July 90; Aug 
iZu: Sept YU: Qert 166: Nov 
io: Dee 54 
Why They 
Feb :#8 
Help Yourself to Window Dix 
play Aids. Feb:122 
Jeweler to 
10 
to Casual Gifte. Mar:78 
Store-W ide Promotion of 
Watches Wine Trade Bureau's 
let Price. Mar :06 
Personal Attention and Bright 
Coin Make Direet Mail Piece 
Stand Out. Mar:102 
Reading for Profit. Mar:110 
if | Were a Jeweler. July #4 
Operation Cherub Sells the Gift 
That Says With Love. Aug :88 
Operation Cherub Faces Up to 
New Competition Aug vit) 
Angel That Means Business 


where 


Don't Come Hack 


Another 


the Cheruh Into Your 

(ftristmas Windows. Aug :102 

Farmers Are (,ood Customers 
Aug 1126 

Where Juveniles Are Not De 
linquent. Sept :04 

China and Sterling Do Sell in 
My Town. Sept 04 

dust Pick It Up. Lady. Sept :0* 

W rapping Up Christmas Busi 
nen Sept 172 

ANRJA 1966 Convention Cover 
age. Sept :192Za-192d 


NJA 1956 Convention Sept 
196-7 

A Christmas Story for the 
Jeweler. Oct :91 

Hi-Fi Selling Pays Off. Oct:160 

This ie Art. Oet:180 

He Sells Free Christmas Wrap- 
ping. Oet:186 

The Coffee Pot Parade. Nov :110 

Trophies and Engravings to the 
Rescue Nov: 115 

Studies of Trading Stamps ir 

5. Dee sll 
Appliances 

Promotion for New Custome 
dan :12! 

Denver Je Weie?l Sets Dias Tie 
for Siar Atop 70 } cneyt y 3.4 
Tree. Mar :128 

N« Ww Husiness for (bid Apr i44 

Pian Your Bridal Window For 
bvery Semaon May 7. 

Klectric Shavers Can Tle a Gaod 
Traffic-Ruilder. Aue :184 

(China and (Class 

Cash in on the Culture of the 
World. Jan :67 

Parties Pull for Profita. Jan :192 

Wrapping Up a Bridal Package 
Peb : 122 

April Sales for 
Feb:134 

Completeness A 
Se'ling. Mar: tik 

\ Room with a View. Mar:122 

China and Siiver Pattern K:« pt 
on Permanent Display in 
Window. Mar:126 

If | Were a Jeweler Apr: 8s 

igning a Store As a Sales 
Apr 137 
Humor Enables Jew 
Reduce HBreakate on 
fipen Displays. Apr:i6l 

Pian Your Bridal Window For 
Every Season. May :58 

I2 Months of Bridal Business 
May :60 

Light Touch for Windows. May 
Hs 

Making 
May 

China and Giass: The Market is 
Hroadening. June :50 

Six Letters That Spell 
June :68 

Quality and Service for 
(enerations. June:104 

Keyed to a Bride’s Needs. Jun 
112 

China and Sterling De Sell in 
My Town le 96 

Complete Versus 
Sets. Sept :160 

Spring Exhibit of Fine China 
Dee :62 

China, Glase & Giftwares. Dee 
79 

China, 
hi} 

China & 
Payine 
Dew 0? 

Clocks 

Denver Jeweler Finds (Clock 
Radios Are Valuable Traffix 
KRuilders. Jan:114 

Ticking Of New Profite. Feb 
138 

The Rising Volume in 
Bales. Apr:04 

New Husiness from Old. Ap: 
144 

Pian Your Bridal Window For 

Every Season. May :58 

Operation Hole-in-a-Wall. May 


J ine It idles 


Pattern in 


idens Come to Life 


Profit 


Pour 


Place 


(jiasse & Fiatware. De 


Make is 
Ketter 


(,lasew are 
Husiness Pay 


Radio 


Clome te Life 


i” 
Making 


[deas 
ay :li® 
Self-Help 
dune :03 
Small Town Jeweler Bhows How 
to Bell Gifts. June:i10 
Costume Jeweiry 
Spring Fashion Outlook 
for Costume Jeweiry. Feb 91 
Looka to { asual Giftea Mar i 
A JIC-K Aid te Selling Fine 
Jewelry. Mar:82: Apr :92 
If | Were a Jeweler. Apr :## 
Denver Btore Buc esafully Pre 
motes Jewelry Inepired by Oj! 
Industry. Apr:1ll4 
New Business for Old. Apr:ii4 
Charme—ti00d Eusiness in a 
Small Packace. July :76 
Charme—Pashionable for Parr 
Ladies and Firat Ladies. July 


74 


Costume Jewelry Helps Attract 
Teen-Age Customers. Aug :124 

Silhouette for Selling Costume 
Jeweiry. Sept:i38 

Diamonds 

60 Beeonds to Sell. Peh 46 

Help Yourself te Windew Dis 
play Aids. Feb :122 


with Self-Service 


right 


Shewing Up the Price Cutters 

Feb :140 

A JIC-K / | te 
Jewelry. Mar:82; 
Diamonds Make It 

Store. Apr :68 

Taking Up the Trends in En- 
gagement Rings. Apr:75 

Diamond Windows: Your Con- 
stant Saleemen. Apr:77 

Taking the Mystery Out of Dia 

monds. Apr: 7? 

Industry and Publie Protection 

Apr: 82 

lDesiening a Ftere Ase a SBa'es 

Machine Apr 137 

Pian Your Bridal Wiadow Por 
Every Beason May 5a 

Giving Diamond PFaetsa to Pub- 
lie Pays OF in Profite and 
Prestige. May :00 

Six Letters that 
June :53 

Quality and Service for 
Generations. June :106 

Diamond Room Makes Diamond 
Sales. Oet: 108 

There's Alway Room for One 
More Jeweler. Now 62 

(,ema 

A Jeweler Builda His 
Jan °65 

\ Visit te a Gem 
Cermany. Aug:112 

A JC.K Aid to Selling Fine 
Jewelry. Aug: 122 

Gifts 

Cash in on the Culture of the 
World. Jan :67 

Trevel Pathe Lead to 
Front Windows. Jan:7 

The World Under a Jewelers 
Reof. Jan:7% 

Denver Jeweler Finds Clock- 
Radios Are Valuable Traffle- 
Ruilders, Jan:tl4 

Promotion for New Customers 
Jan :12 

Spring Fash'on Outlook: Bright 
for Costume Jeweiry. Feb 01 

if | Were a Jeweler. Peb: 101 

Wrapping Up a Bridal Package. 
Peh :182 

April Sales for 
Feb:134 

Looks to Casual Gifts. Mar:78 

Showmanship in Business. Mar: 
108 , 

Reading for Profit. Mar:110 

A Room with a View. Mar:i22 

If I Were a Jeweler. Apr: 88 

Designing «a Store As a Sales 
Machine. Apr:187 

Touch of Humor Enables Jew- 
eler to Reduce Hreakage on 
Open Displays. Apr:i6l 

The Bridal Market Grows. May: 
54 


Selling Fine 
Apr :02 
a Jewelry 


Spell Prot 


Four 


Market. 


Center in 


your 


June Prides. 


Pien Your Rridal Windew For 
Every Season. May :58 

12 Months of Bridal Business 
May :60 = 

Operation Hole-in-a-Wall. May : 
78 

Idene Come to Life 
119 

Six Letters That Spell 
June :53 

Small Town Jeweler Shows Fow 
to Sell Gifts. June:l10 

Keved to a Bride's Needs. June 
112 

Operation Cherwh Selle the Gift 
That Save With Love. Awe :#8 

Promoting Back-to-School! Gifts 
Aug :116 

Bales of Pens and 

in 19065 


Profit 


Peneile In- 
over 1954 


Figurine Belle An 
° 06 
Gruen Bella Holdings in Water 
man. Dee :li6 
Lighters 
Showing Up the Price Cutters 
Feb 1140 
Looks to Casual Gifts. Mar:7# 
if | Were a Jeweler, Agr :*# 
Operation }. sle-in-a Wall May 


i® 

Relf-Help with Seif - Service 
June :9) 

Kings 

If | Were a Jeweler. Feb:161 

Showing Up the Price Cutters 
Feb 140 

Diamonds Make it 
Store. Apr :69 

Taking Up the Trends in En- 
gavement Kings. Apr:73 

Diamond Windows: Your Con- 
stant Saleemen. Apr:77 


for Windows 


a Jeweiry 


Spell Profit 
June 52 

Smail Town Jeweler Shows How 
to Bell Gifts. June:i10 


16-K 





A Good Check 

List On Ideas You 
May Have Missed 
In JC-K During The 


Past Year 


This Is Why 


We Suggest You 


Save Every 


Issue Of 


JC-K 




























































































Silver 


Travel Paths Lead to Your 
Front Windows. Jan:71 
The World Under a Jeweler’s 
. dancTs 
rome Pall for Profits. Jan: 


Heip Yourself to Window Dis- 
play Aids. Feb +122 

W repping Up a Bridal Package 
Feb :182 


April Gales for June Prides. 
Feb :134 

Completeness: A Pattern in 
Selling. Mar:ii# 

bay Second Time ‘Round. Mar: 
20 


A Hoom with a View. Mar:122 
China ape Bilver Patterns Kept 
on oe J 
Window. Mar:! — “a 
Profting from a Handicap 
Apr :138 
— Business from Old. Api 


Silver Services Gleam in Mid. 
Air for Effective Window Dia- 
piay. Apr:i62 

Pian Your Bridal Window for 
Cvery Season. May :58 

12 Months of Bridal Business 


ay :60 

Bringing Up Baby Gift Sales. 
ay :104 

Meutne pone Come to Life. 


yy Mas 

Six tters That Spell Profit 
June :53 

Self- Help with Self-Service 
June :94 

Quality and Serviee for Four 

nerations. June:106 
— to a Bride's Needs. June: 


Sliver oo Stimulates Sales. 
duly:1 


Stainless 


Cash in on the Culture of the 
World. Jan :67 

Parties Pull for Profits. Jan :142 

The BSeecond Time ‘Round. Mar : 


120 

Pian Your Bridal Window for 
Kevery Season. 54 

i2 peontne of Bridal. Business. 


y 160 

Six » ba That Spell Profit. 
dune :53 

op tone A with Self-Service 


Watches 


Cash in on the Culture of the 
World. Jan :67 


The World aaa a Jeweler’s 
Reof. Jan: 

A JCK aid” _ 2 Selling Fine 
Jewelry. Feb:9 

Effective Sales OS Signs 
Ask “Why Buy an Off-Brand 
Wateh?” Feb:i17 

Showing Up the Price Cutters 
Feb 1140 

A Watch is More Than a Time- 
piece. Mar :59 

Today's Watches Are Exciting 

ar :62 

Activity Watches. Mar :64 

Window Displays Help Watches 
Sell Themselves. Mar :66 

Award Watches: A Timely 
Business. Mar :68 

Store - Wide Promotion of 
Watches Wine Trade Bureau's 
let Prise. Mar :06 

If | Were a Jeweler, Apr :88 

Watchmakers of Switzerland 
Offer Check-List for Window 
Displays. Apr:i17 

New Business for Old. Apr:i44 

Concerted Effort Increases Sales 
of Watches in Upper Price 
Range. Apr:160 

— Touch for Windows. 


Prescription for Ailing Sales. 
Qumation Hole-in-a-Wall. May: 
~ 


Building on an Old Foundation. 
May :106 
Swiss Retallers Sponsor Cam- 
an to Keep Jewelry Bales 
n Jewelry Stores. May :122 
Inventory is Followed by Em- 
hasis on More Expensive 
atch Lines. May :128 
Watch Inepection Time to Get 
Support of Three Trade As- 
sociations. May :146 
W orkahop Sunstone and An- 
1160 


Drgmatigs eee ome in 
Posen | Seils the as | Watch. 


Greater Washington RJA Be 
gins “Operation Angeli,” 
Nov :130 








MODERNIZATION 
General 


They Won't Stand Still. Jan :74 

Thinking Big in « Smal! 
Town. Jan:i34 

60 Beconds to Sell. Feb :80 

oie Besons Time "Round. Mar: 

Designing a Store As a Sales 
Machine. Apr:137 

Building on an Old Poundation. 
May :106 

a 2 Daas Come ‘o as jfe. 
May :1 

c es Cparee and So Must 
You. Aug:l 

New Setting for an Uid Busi- 
ness. Aug:! 

Cc Bole henge ~d Brand Names. 


Aug ‘186 
Just Pick It Up, Lady. Sept :04 


Relocated Near Repair Bench, 
Cigarette Lighters Sel! Faster. 
Apr: 118 

Designing a Store As « Sales 
Machine. Apr:137 

Building on an Olid Foundation. 

ay :106 

So You Think You Have « 

Lighting Problem. Sept :168 


nao 


PEARLS 


Travel Paths Lead to Your 
Front Door. Jan:71 

The Bilhouette for Bpring. Jan: 
BS 


Spring Fashion Outlook: 
id sprt for Costume Jewelry. 


91 

If | Were a Jeweler. Apr :88 

Designing a Store As a Sales 
Machine. Apr:i137 

Workshop Qeestions and An- 
sewers. Apr:194 

Looking Forward to Fall Fash- 
ions. May :62 


PLATINUM 


Thinking Big in a Small Town. 
Jan 1134 

Workshop GQuestions and An- 
sewers. Feb: 186 





PUBLICITY——PUBLIC 
RELATIONS 


The World Under a Jeweler’s 
oof. Jdan:73 

Star Sapphires Draw Customers 
into “Creative’’ Jewelry Store 
Jan:ii? 

Promotion for New Customers 
an:121 

Parties Pull for Profitae. Jan :132 

Put on a Good Bhow. Jan:166 

Workshop Questions and An- 
sewers, Jan ;104 

Showmanship in Business. Feb: 
86; Mar:108; Apr:l40; May: 
76; June:66; July :00; Aug: 
118; Oet:16é: Now:76; Dee: 
64 

if | Were a Jeweler. Peb:i0! 

wee Up a Bridal Packaxe 


(142 
April — for June Brides 
(13 
Showing ‘Up the Price Cutters 
Feb :140 


{ 
A Watch lo More Than « Time- 
plece. Mar :59 


Tue JEWELERS’ CIRCULAR-KEYSTONE 





ar Ae Watches Are Exciting. 
2 


ar: 

Award Watches: 
Business. Mar :68 

Store-Wide Promotion of 
Watches Wins Trade Bureau's 
let Prise. Mar :06 

Personal Attention and Bright 
Coin Make Direct Mail Piece 
Stand Out. Mar :102 

A Room with a View. Mar:122 

Denver Jeweler Seta Diamonds 
for Star Atop 20-Foot Yule 
Tree. Mar:i28 

Customers Are People, Too. 
Apr :06 

Jewelry Store Successfully Pro- 
motes Jeweiry Inspired by Oil 
Industry. Apr:116 

New Business Tool for the 
Jeweler-Watchmaker Team. 
Apr :124 

New Business for Old. Apr:144 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:15! 

Cpepemes Hole-in-a-Wall. May: 


A Timely 


Giving Diamond Facts to Pub- 
lic Pays Off in Profits and 
Prestige. May :90 

In Your China and Glase Win- 
dows : Encourage Family 
Shopping. June :58 

Diamonds U. 8. A. Pieces Dis- 
play Original Designs. June: 
2 

Again .. . Operation Cherub. 
June :98 

Quality and Service for Four 
Generations. June:106 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride’s Needs. June: 
112 


We're bre on Belling by TV. 
July 

odear Clink Stimulates Sales. 
July :1 

Swiee Watch Controversy 
(Tariffa;: Subsidies; “Essenti- 
ality.””) Aug :208 

ANRJA 19686 Convention Cov- 
erage. Sept. 192a-192d 

NJA 1956 Convention. Sept: 
196-7 

Greater Washington RJA Be- 
gins “Operation Angel.” 


“Diamonds USA" Awards to 
zppeme International. Nov: 


Stadies of be ee Stamps in 
U. 8. Dee:! 


ie. 


REPAIRS 


(See also “Horology” — “Tech- 
nical’’) 

They Won't Stand Still, Jan:7 

Thinking Big in a Smal! — 
Jan :134 

Workshop pacmeene and An- 
a wers. Jan :104; Feb :186: 
Mar:170; Apr:104; May :166; 
June :160 

The Rising Volume in Radio 
Sales. Apr :04 

Customers Are People, Too. 
Apr 06 

Relocated Near Repair Bench, 
Cigarette Lighters Sell 
Paster. Apr:1is 

New Business Tool for the Jew- 
eler-Watchmaker Team. Apr: 
124 

New Business for Old. Apr:144 

Operation Hole-in-a- Wall. May : 
78 

Arizona Jeweler prey Series 
of or But fective 
Ads. May # 

Swise bend wall Sponsor Cam- 
paign to Keep Jewelry Sales 
in Jewelry Stores. May :122 

Wake Up Your Service Depart- 
ment. July :68 

Dramatize Watch Repairs in 
Your Windows. July :30 

New Business with Old Jewelry. 
July :02 


RINGS 


A Jeweler Builds His Market. 
an :65 

If | Were a Jeweler. Feb:101 

Showing Up the Price Cutters 
Feb :140 

Diamonds Make It a Jewelry 
Store. Apr :69 

Taking Up the Trends in En- 
gagement Rings. Apr:73 














Diamond Windows: Your Con- 
stant Salesemen. Apr :77 
A JC-K Aid -® Selling Fine 


Jewelry. 
—_ Touch 7 ae Windows. May: 


six Letters That Spell Profits. 
June :63 


Small Town Jeweler Shows 
How to Sell Gifts. June:110 


oni 


SALES TRAINING 


(See also “Business Manawe- 
ment” -- “Employee Rela- 
tions”) 

The Last Two Feet... is the 
top of your sales counter. 
Feb :68 

The Last Two Feet... where 
you show the merchandise 


which the consumer has seen 
in the literature you have 
sent him. Feb:74 

They Want to Work for You 
Feb :81 

Why They Don’t Come Back 
Feb :88 

Cost Cuttine—a Successful Op- 
eration. Mar:74 


Customers Are People, Too. 
Apr :06 

Profiting from a Handicap 
Apr :138 

Sales Training: A Cooperative 


Affair. Apr:142 
Showmanship in Business. 


June :68 

Quality and Service for Four 
Generations. June:106 

Merry Christmas from the 
Jewelers’ Circular-Keystone 
Oct :104 

Proper Training Can Solve 


Christmas Help Problem. Oct: 
162 

Fitting Into the Selling Picture 
Dee :40 


i Hints for Holiday Help 
66 


SILVER 
(See also “Advertising” -—‘‘Dis- 
play’’——“Merchandising” } 
Cash in on the Culture of the 


World. Jan :67 

The World Under a Jeweler’ 
Roof. Jan:73 

Parties Pull for Profits. Jan :132 

Help Yourself to Window MDis- 
play Aids. Feb :122 

Completeness: A Pattern in 
Selling. Mar:118 

The Secons Time ‘Round. Mar: 


A Room With a View. Mar:122 

China and Silver Patterns K ept 
on Permanent Display in 
Window. Mar :126 

Profiting from a 
Apr :138 

New Business for Old. Apr:144 

Silver Services Gleam in Mid- 
Alr for Effective Window Dis- 
play. Apr:162 

Workshop Questions and An- 
sewers. Apr:194 

Pian Your Bridal Window For 
Every Season. May :58 

12 —— of Bridal Business 


Handicap 


ay 

Bringing Up Baby Gift Sale« 
May :i04 

Making Idenw Come to Life 
May:119 

Six Letters That Spell Profit 
June :53 

Self. Help with Self-Service 
June: 

Quality and Service for Four 
Generations. June:106 

Keyed to a Bride's Needs 
June:112 

Silver Clinic Stimulates Sales 
July :122 

BSTAINLESH 
(See aleo “Advertising” —*‘Dis- 


play’ —"Merchandising” } 
Cash in on the Culture of the 
World. Jan :67 
he Senne Time "Round. Mar: 


Fo? JANUARY, 1967 


Plan Your Brida! 
Every Season. May :58 


12 Months of Bridal Business 
May :60 

Self-Help with Self-Service 
June :93 


Import Tariffs Reduced on Jew- 


elry Items from 21 Nations 


Aug :210 


—_ a 


TARIFFS 
Domestic Watch Makers Claim 
Swiss Too Bie a Share of 
Market. Feb:159 


Treasury and Customs Bureau 
Report Increase in Smuggling. 
Mar :145 

Tariff’ Commission & Defense 
Group Plan Review of U. 8.— 
Swiss Watch Question. May: 
187 

Congressional Investigation of 
“Eesentiality” of U. 8. Watch 
Industry to be Held. June :125 

Congress Investigates Essenti- 
ality of U. 8S. Watch Industry 
July :137 

Swiss Wateh Controversy 
(Tariffs, Subsidies, “Basenti- 
ality’) Aug :208 

Import Tariffs Reduced on Jew- 
elry Items from 21 Nations 
Aug :210 

Swiss Ask Domestic M'fre. to 
Cease Peudineg: Office of De- 


fense Mobilization to Hold 
Watch Hearings. Oct :207 
Fisenhower Agrees Not to 
Lower Watch Import Tariff 
Nov :129 
TAXES 


Internal Revenue Service Clari- 
es Tax on Trade-ins. Jan: 
188 

Excise Tax Committee Proposes 
No Relief on Diamond Trade- 
Ins. June:184 

Treasury Department Requests 
S& Tax on Imported Watch 
Movements. July :144C 

Jewelers Associations Polling 


Members on Excise Cut. Aug 
211 


ANRIJIA 1956 Convention 
erage. Sept :192a-192d 


Cov- 


NJA 1956 Convention. Sept: 
196-7 

1957 Tax Cut Prospecta Dim. 
Oct :218 


Imorovementsa in Excise Tax 
Pieture. Novw:129 
Status of Excise Tax on Premi. 


uma. Nov:1280 

Revenue from Jewelry Excise 
Rises. Dee:116 

Retailer May Absorb Excise 
Tax. Dee:118 

TECHNICAL 

(See aleo “Gemology”-—‘Norol- 
omy’) 

Baroque Stones: New Opper- 


tunities for Jewelry Creation. 


Jan :04 

Gem Cutting: A Laplidary 
Manual, Jan :106 

Workshop Questions and An- 
sewers. Jan :104 Peb :186; 
Mar:170;: Apr:104: May:166; 
June:150; July:168: Auge 
240: Sept :2264 ; Oct :230; Nov 
168; Dee:l4 

Crystallized Quartz Baroanes 
Feb :82 

The meeereeryatnine Quart zes 
Mar:7 

nn Diamonds. Apr :84; 

ay ii fj 

Baroque and Cabochon Quartzes 

April :86 


Agate and Jasper in PRaroques 


and Cabochons. Mav :74 
Diamonds U. &. A. Pieces Die- 
Desizne. June 


play Oricinal 
6 

Color tn Baroques and Cabho- 
chons. June :70 

Green Stones in Baroques and 
Cabochons. July :48 

Principles of Self-Winding 
Me ye = July :134;: Awe 1236: 
Sept :22 


The em Watch with 
Roller Bearings by Henry FB 
Fried. Oct :228 ; Nov :164: 
Dee :138 

yreen Stones. Now :74 

Blue Stones. Dee :56 

AGS Offers speetentton in 

‘ourses. +219 


Window for 


ame WY ame 


WATCHBANDS 


Workshop Questions and An- 
sewers. Jan:104 
If | Were a Jeweler. Peb:101: 


Apr :48 
Operation Hole-in-a-Wall. May 
78 
Dramatise Watch Repaire in 
Your Windows. July :80 
Watch Attachments: Styled for 
Fall Fashions 


Aug :07 





WATCHES 


(See also “Horol- 
yy" -— “Merchandising” 
Technical’) 
Cash in on the Culture of the 
World. Jan :67 
Travel Paths Lead to Your 
Front Windows. Jan :7! 

The World Under a Jeweler’s 
Roof, Jan:73 
Parties Pull for 

2 


“Pashion’ . 


Profits. Jan: 
13 

Thinking Bie in a Small Town 
Jan :1%4 

A JC.K Aid te 
Jewelry. Feb :08 

Effective Bales Promotion Signs 
Ask “Why Buy and Off. 
Brand Wateh?’ Feb:l17 

Showing Up the Price Cutters 
Fel 140 

A Watch Is More 
plece. Mar :50 

Today's Watches 
Mar :62 

Activity Watches. Mar :64 

Window Displays Help Watches 


Selling Fine 


Than a Time- 


Are Exciting 


Sell Themselves. Mar :66 
Award Watches: A Timely 
Business. Mar -48 


Store-Wide Promotion of 
Watches Wine Trade liureau's 
let Prise. Mar :06 

Workshop Queations 
swers Mar:i70; Apr:i04; 
dune:150; Julw:1@8: Aur 
240; Bept:226: Oet:280: Nov 
158: Tee +142 

Watehmakers of Switeerland 
Offer Check-TL iat for Win 
dow Displays. Apr:it? 

New Business Tool for the Jew 
eler-Watchmaker Team. Apr 
124 

Concerted Effort Increases Bales 
of Watches in Upper Price 
Range Apr :160 

L ight Touch for 

ay :68 
sh ny = on for 


Operation Hole-in-a-Wall 


and An- 


Windows 
Alling Sales 
May 


Bulldine on an Old Foundation 
May :104 

Swies Retailers Boonsor Cam- 
paign to Keep Jewe'ry Sales 
in Jewelry Stores. May :122 

Inventory ia Followed by Fim- 
phasis on More Expensive 
Watch Lines. May :128 

Congreasiona! tnvestigation of 
“Pesentiality”’ of U. 8. Watch 
Industry to be Held. June:125 

Wake Up Your Service Depart. 


ment. July :68 
Dramatize Watch Repairs in 
Your Windows. July :#0 


Investigates Fasenti- 


8. Watch Industry 


Coneress 
ality of 1 
July 137 

Fterna Watch Celebrates 100th 
Anniversary. July :140 

Reporte on Parte Catalogue 
Highli¢ht WMDAA Conven- 
tion. July 1448 

Principles of Seif - Winding 
Watches. July :164; Atg :236; 
Sept :222 

Swies Watch Controversy (Tar- 

Subsidies, **Pasential. 


Offiae of De- 
fe “nae Mobilization to 
Watch Hearings. Oct :207 


Large Soviet Watch Output 
Surprises) Piritich FExperte. 
Oct :218 








Report on Protection of Domes- 
tie Watch Industry Attacked 
by Mfrs. Uet: Z17 

The Automatic Watch with 
Roller Bearings, by Henry B 
Atenee Oet 228 : Nov :164; 
Dee : 

pi do ‘Belle the Second Watch 
Nov :66 

Eisenhower Agrees Not to Low- 
er Watch Import Tariff. Nov: 
129 

New York Syndicate Assumes 
Control of Waltham. Novw:129 


Greater Washington RJA He 
gine “Operation Angel.” Nov 
130 

Eigin Chooses Winners of 


Watch Design Contest. Nov: 


145 
Gruen Selle Holdings in Water. 
man. Dee:llé 


WHOLESALERS 


320 Manufacturers Exhibit at 
United Jewelry Show. June 
130 

New Era in Wholesaling Tople 
at NWJA Convention. July: 
137 

Reports on Parts Catalogue 
Highlight WMDAA Conven- 
tion. July : 1448 

WINDOW DISPLAY 

(See also “Display” —“Merchan- 

dising’’ "Modernisation" ) 


A Jeweler Builde Hla Market. 
Jan :65 

Travel Pathe Lead 
Front Windows. Jan: 

The World Vader a Jeweler’s 
Roof. Jan: 

They Won't Stand Still. Jan:74 

The Last Two Feet... where 
you ean use skilled manufaec- 
turers’ promotional aids for 
your own success. Feb:764 

f 1 Were a Jeweier. FPebh:i01; 
Apr:88#; July 84 

Effective Sales Promotion Signs 
Ask ‘Why Buy an Off-Rrand 
Watch?’ Feb: it? 

Hele Yourself to Window Dts 
play Aids. FPeb:122 


to Your 
71 


April Sales for June Tirides 
Feb :18 

Activity Watches. Mar :64 

Window Displays Also Help 
Watches Sell Themeelves 
Mar :66 


Stere- Wide Prametion of 
Watches Wine Trade Rurecau's 
let Price. Mar :04 

Reading for Profit 

Completeness: A 

Gelling Mar:it* 

A ‘Room With a View. Mar:122 

China and Sliver Patterns Kent 
on dg any, Display in 
Window. Mar 

IMamond Windows: Your Con- 
stant Baleemen. Anvr:77 

Taking the Mystery Out of Die- 
monds. Apr:70 

The Rising Volame in Radi 
Sales. Apr:?4 

Denver Store Successfully Pro- 
motes Jewelry Inapired by Oi! 
Industry. Apr:llé 

Watchmakers of Switzerland Of- 
fer Check-IAet for Window 
Dieplaye. April? 

Profiting from a 
Apr :138 

Showmanship in Business. Apr: 
14 


Mer: 110 
Pattern in 


Handicap 


Silver Services Gleam tn Mid- 
Alr for | fi Window Dte- 
play. April 

Pies Your vidal wire Por 

very Beason. May 'h 
L. My Touch for Wintres. May: 


Pulling on an Ol4 Poundation 


May: 6 
In Your Chine and Glass Win- 


dows: VWneourage Family 
Shopping. Jane :5# 
Dramatize atch Repairs tn 
Your Windows. July :#0 
Rring the Cherub Inte Your 
Christmas Windows. Aug:162 


Start Planning Your Christmas 
Windows Now. 78 

Through the Looking Glase to 
the Waneevians of Chrtetrmas 


Sept :& 
whee” Dieptaye Theat Say 


Merry Christmas. Oct :96 


ad dows fay “MM Chriet- 
nan, Priend.” Oct 102 


A Catching Laer in Your 
Ww Windows. 


¢ 16-G 





Habit 


It has been said that habits are cobwebs in the beginning—but steel cables 
in the end. You may apply this to any example you like. But, quite naturally, 
we want to apply it to the reading of business publications. The ones with 
editorial integrity and command over the subject matter with which they deal 
are habit-forming—readers come to depend on them, to be guided by them. They 
really get the habit, and finally can’t do without these public ations. And that 
is why, as advertising media, they offer such big impact for so litthe money. . . 
and why advertisers have come to realize that their schedules in business pub- 


lications should properly be as strong and lasting as steel cables. 


The V oice of Authority... 


hilton 


COMPANY 


Chestnut and 56th Streeta « Philadelphia 36, Pennayleania 


CHILTON PUBLICATIONS: Department Store Economist « The Iron Age « Hardware Age + Spectator « Hardware World 
Jewelers’ Carcular~-Keystone + Automotive Industries « Gas « Distribution Age « Optical Journal and Review of Optometry 


Motor Age + Boot and Shoe Recorder « Commercial Car Journal « Butane-Propane News « Tele-Tech & Electronic Industries 


16-H THe JeweLers’ CrecuLar-KEYSTONE 





